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for FY 1995/96 Hong Kong 1mporters attend major shows in Europe, mcludmg Cologne
Imematmnal Furmniture Fair.

Periodicals used as product information sources include: "Interior! and "PACE Wthh is
local. However, it is important to note that Canadian furmture is'known to be compa.ratwely

mMOre expensive, and lacks brand image. -
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There is'hb':igents’ aSsociatioﬁ'br‘impofterS’ ‘assb'ciation. ‘ _jf_"ﬁfff e f o

Post s Overall Opxmon. Conszstent markeng qﬁ’ort and strong sales support (i ncludmg
prompt delivery) provzded by’ local importers/agents will be crucial to successful market enny

and ongoing services for Canadian furniture manufacturers.. .
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