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The markoet for cellular equipm-ent is already very competitive in Brazil. This is due mainlX to
aggressive marketing by locaIlly establishied Ericsson and NEC. Newly arrived international
manufacturers such as Nortel (Motool/N), AT&T, and Novatel are achevin iniialmarkçet
penetrtiÔoi only by offering low rices <AI atel arnd Siemnens have no AMPS stndr equipinn

offers).
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