
Section 6: Appendices

ýLowe Martin do that?
o)pe: "We offer value added high tech like image editing, video storage and direct
Ul) printing. Our strategy is to flnd the cities that lack this specialty and fill the

you find seilies that are lacking i an area?
ope: "Your first focus should be on the print buyers who buy your specialty. If we
nter that isn't beine ser-viced bv biL, hiLth tec~h 1printers, lilce t>onneily, and it bas a


