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during the week. Prices range from 13
to 15¢. per pound.

Hines aND SKINs.—The hide market is
a little firmer owing to improved enquiry
and light receipts. but prices remain un-
changed. There are very few sheepskins
cffering, but prices remain $1.10 to $1.35
each. Calfskins are steady at gc. to IOc.
per pound. Tallow is weaker, but there
are no changes in prices as yet.

Hay anp Straw.—The dull season con-
tinues on the St. Lawrence market, and
hay is just a shade higher, at $11 to $13
per ton. Straw remains at $9. but is
scarce at that figure.  The

at $4% to $5 for straw.

ManvriaL Cuemicars.—Some time ago
it was predicted that manurial chemicals
would fluctuate in price about May 1st.
However, prices remain steady and
though trade is increasing, there is no
immediate prospect of an advance.

MEeTaLs.—There is little change in con-
ditions, and none at all in prices, since
our last report. There has been some
reduction in the price of iron in the

+ United States, but it has not affected the
local market. Tin also shows a weaken-
ing tendency. A fair trade is being done
in heavy goods.

PiNne LumBikr.—Dealers report orders
ahead for some time to come, and no fear
of a falling off in demand. Prices are
firm at the advance noted, and the expec-
tation that the big cut of logs now com-
ing out of the woods would lower prices,

is met by a claim that sixty per cent. of .

the new cut is already sold. A number of
changes will be found in our Prices Cur-
rent; 1'%-inch flooring is marked up to
$20 to $21, and 1l3-inch flooring to the
same figures; 1 x 10, and 12, common,
goes to $17.50 to $18.50; 1 x 10, and 12,
mill culls, we quote $15.50 to $16; 1-inch,
siding mill run is §17 to $18; 1-inch,

siding common culls, $16.50 to $17.50; do., .

ship culls, $15 to $16; 1-inch strips, com-
mon, $15.50 to $16.50. Shingles are a

little lower, XXX being $2.75 to $2.8s, "

and XX, $1.75 to $2. ILath, No. 2, shows
a sharp rise, and we quote $3.25 to $3.60.
It was thought that the Hull fire would
cause further advance in prices, but this
has not been the case.

Provisions.—Trade is generally good,

though owing to the carters’ strike, difh-
in- -

culty and annoyance are caused by
ability to receive shipments. Butter con-
tinues quiet, and dull; nearly all dairy
‘arrivals are in the shape of rolls; no tubs
or patls are coming forward; they com-
mand from 11 to 12%c. per Ib. Creamery
boxes are quoted at 17 to 19c., and
creamery prints, 18 to 19c. New cheese
1s coming in more ireely and the price
has dropped to 11V to 12%c.; old cheese
is firm at 13 to 13%c. In hog products,
the market is firm, but we make

changes in our quotations this week.

Lggs, owing to the carters’ strike, are a
little scarcer, and the price, 1135 to I134c.,

is a slight advance on last week’s figures.

SeEeps.—It is getting towards the end
of the season, but a fair jobbing trade
is still being done in staples. Red Clover
is held at $5 to $5.75 per bushel. Alsike
i§ unchanged at from $4.80 to $7.50 per
bushel. Timothy is higher and we quote
$1.50 to $2 per bushel of 48 lbs. Millet
and Hungarian are coming into more ac-
tive demand, owing to dry weather affect-
ing detrimentally the prospects of the
hay crop; Hungarian and common millet
we quote at from 75 to goc., and Ger-
man, or golden millet, at $1.15 to $1.25
per bushel of 48 1bs.  Ensilage seed corn
is in active demand. and some leading
varietics are becoming somewhat scarce:
prices are unchanged at from 63c. to $1.20,
according to variety.

.

demand s’
fairly good for baled hay at $8 to $9. and |

no

Prices are as last week, with no immediate
prospect of a change.

LIFE ASSURANCE IN FRANCE.

Mr. Alexander Latta, F.F.A., read a
paper last month before the Actuarial
Socicty of Edinburgh, on “Life Assur-
ance in France.” Attention was drawn
to the fact that mutual life assurance, as
carried on in this country, is practically
non-existent in France.

In regard to Government schemes, the
French people seem to have been even

| more unfortunate than the English, for as

late as 1856, the Government commenced
granting annuities, calculated at 5§ per
cent. interest, and based on the table of
Deparcicux, which closely corresponds
to the Northampton table. The result
was, of course, disastrous, and the Gov-
ernment did not have even the poor con-
solation of knowing that it had benefited
the peasants on whose behalf the Caisse
was founded. As one French writer
says: "It is not the workman who pur-
chases annuities from this fund specially
formed for him, but the stockholder, who
finds in it a profitable investment.”

The Government life assurance scheme
has met with even smaller encouragement
than that in this country, the people pre-
ferring to apply to the assurance com-
; panies, where they find all the conditions,
advantages, and facilities corresponding
{ to their varied needs. The control exer-
cised by the Government over assurance
companies is very strict. Not only must
they deposit one-fourth of their total
capital before being authorized, but they
must supply every six months a complete
statement of their financial position.

Until quite recently they have been
confined in the investment of their funds
. to securittes of the first order. such as
Government stock and railway bonds. In
many other points the interference of the
Government in the affairs of the com-
panies has militated against their success,
_and M. Thomerau, writing on this sub-
. ject, says, ‘“‘that if assurance has made
great progress it is without the State, and
. almost in spite of it; in spite of the dis-
" dain which it has always shown. in spite
“of the taxes which it has inflicted a tort
et a travers.”

A table of the total investments of the
British and French companies showed
that 25 per cent. of the French funds are
invested in heritable property. as com-
pared with 7 per cent, of the British. The
average rate of interest realized by the
French companies on their investments
is rather under 4 per cent, and as 4 per
cent. is the rate at which all premiums
were calculated prior to 1894, the com-
panies are naturally desirous of finding
more remunerative investments than those
already sanctioned by Government. . .

It was pointed out that in 1873 the busi-
ness was almost entirely whole-life
profits, but that it was rapidly changing
“in the direction of endowment assurance,
and that in 1898, 46 per cent. of the new
; business was in this class.—London Re-
iview.
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—Not to be Caught—A visitor at the
. Columbia (Mo.), school the other day
asked one of the lower-grade classes this
[ question: “What is the axis of the earth?”
| “An imaginary line passing from one pole
i to the other, on which the earth revolves.”
I proudly answered a pupil. *“Yes,” said
the examiner, well pleased, “and could
{you hang a bonnet on it?”  ‘““Yes, sir.”
i “Indeed! And what kind of a bonnet?”
“An imaginary bonnet, sir.” The visitor
asked no more questions that day.—New
York Tribune,

Profitable Advertising
and__ 0
Art in Advertising ™"

evet

THE MONETARY TIMES
WoorL—There is practically nothing
doing in the domestic wool market.

The handsomest series of cover design® Tiq
cuted for a journal of this character will aPP’,ﬁ)w d‘;
fitable Advertising during the coming year- rice. Tog
signs alone will be worth_the subscrlption Pm y 8¢
quality of the contents will be in keeping an ool
and valuable features will be presented. reciate g I

The readers of The Monetacy Times BP}’S por o:“e
typography. Profitable Advertising oy @ 1 "t
this respect and ofters more for the mon Z_all bﬂ‘b
pages per month) than any similar medium et
original matter, and fully illustrated, Fore P Toe

Send $1.00 for year’s subscription. menign"
$1.57 per year. Sample copy 10c. it you .
Monetary Times. Address

Sln,r

Profitable Advertising and Art In Adrertl

No. 227 Washington Street.
BOSTON, MASS.

KATE E. GRISWOLD, Pub'r.‘/

Every Issue of
The Office Magazine

: of
A. O. KITTREDGE, F.LA..C.P.A,, B4
contains information on office toP

Worth Many Times its Pric®

ics

Per Year.

: ractl’
It publishes only practical articles o8 FY
P cal subjectsybzywpmctical business med
Sample Copy Free

Issued monthly, subscription §1 a year.
tising rates on application. ot
publish
TY

Adver‘

ACCOUNTIOS ASSOCIATION,
28 Pine St.,, NEW YORK Cf

“Short Talks on Advertisio8

paid
224 pages 123{ illustrations ; sent post-P
on receipt of price. nts-
Paper binding, lithagraphed cover, 955 g‘lw.
Cloth and gold, gold top, uncut edges:

CHARLES AUSTIN BATES e
Vanderbilt Building N

1y
. n
‘¢ Mr, Bates’ Masterpiece. It is ln‘ef:gﬂldsbe/l‘:’ﬁ
ceadably written—more readable than Olfvertislnl ons
ossible on so hackneyed a subject as & 2 0! ety
t is illustrated by pictures intended to 19‘: For P%e
turn to many of the sentences in the teX~. ciples, 510
who want a general idea of advertising [:he reade®® ;o
book will be found valuable, and even will find qu‘
whom its subject is more than iam:h;:‘mr. It is fob 'y

i i i isure
interesting companion for a lei b 8

apa;hegms.}czever)i lone of which rings
—=@Geo. P. Rowell, . 3
“ Excellent Work."—Buffalo Evenind N"g:ﬂﬂat

true o

imoreé
* Interesting and profita le."—BaltWM" A
“Lively and Sensible."—Philadelphid
Telegram. .
" Handsome and Clever."—New York Press

ld.
* Should be read twice,"—Cleveland Wr:?:er_--,cw
“Should be on the desk  every adve
and Press. 288
“ Best thing we have seen."—Buffalo Ez% Jo“'::la
‘' Most practical and helpful.” —.MmMa'{)g—-St. L
“ Every advertiser may read with prosit. ive
Post-Dispatch. all pro
‘ Mr. Bates has rendered a service t:; )
business men."—Philadelphia Reccrd oks-"’B“
 Most interesting of all instructive Bo
Times. cader:
“Full ot ideas of value."—Cleveland I‘nce_»,.ﬂ“faw
“Nothing humdrum or commonp Y
Commercial, . n_,Bolw”
* Full ot snappy, commonsense hints o
vertiser. i merioon. ..
¢ Striking and teadable."—Ba.lt’aﬂfo";,{gtgwﬂ i
‘* Cannot fail to prove interesting. “usiness m!
“Should be in the bands of every DU
Philadelphia Ledger.

Do You Ever Have 0ccasio?
To Use a Legal Directory o

£d 0VEhy it
Forty-two law firms who jointly f&‘;g:ess to t‘hrili
hundred'and fifty thousand items th "re o 95;noa.
"egal correspondents annually, and who ai dlﬁ‘ gl
posted as to the best attorneys to USe fpfr 635
communicate to a central office constal A “owhi"b
ence with their various corresponden‘%'. octory pnpd
information is compiled monthly the to co®
they use, That such a list is superior aally of “ms'
in the ordinary way and published 3‘]‘] {ss0
annnally, goes without saying, EacC Ban od:
in addition to the legal list, a complete = mb“":l e ©
the collection laws of the various State$: = v

sidesa good deal of general informatiol suP"‘r
lawyers and credit men. ath—00 S by
The directory (complete each moO! 0

e
ments) can be obtained for Five Dollars P!

addressing

The Mercantile Adjuster’

P. O. Box 609. "
150 Nassau Sirect, New YO




