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"Oﬂ-mllllon investment

A réaﬂies Toyota’s Ontario plant to produce

b by boom€rs

oyota Matqt l\i{ahufacturm'g Canada (TMMLC) is
Spt’mdlrig $400m1ll,|on to gear up one of its
CambndgeLOntano,,planfs fo produce an all-new
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‘has assigned :ﬁé Canadian plant exclusive
-. D resp(ms;j;‘hty fgr, productlun of its new yehicle.
x a_Mofjeung will 60k verymuch like, and may even
bearthe nam&‘gfthe Solara, @'¢onvertible “concept” car that
. ralled into the spothgh‘?‘ax the thlcago Internauonal Auto Show
' ’-’ "115@ " iy
Nakatem,ffesndent of onota Canada Inc., TMMC R
m, salqmﬁug*mt.r,gducmg* a new.coupe, Toyota has
“an eye on ying cohart of | baby boomers wha, the company
belleves wﬂl lng thugtaste for: 'sporty models into their later,
¥ mort?afﬁéem years. No‘ﬁn that Boomers anid their tastes have -
'ﬁ}ﬁienced automobile sales throughouttheir life spans, 'Nakatam

-‘;'Fate%s atﬁga yﬂﬂs tafer tiey begame the mid-size sedan
: ’buyer§ then ﬂi&e mmwan buyeﬁs*and maore recently, the sport
:trﬁlntybuyers«fer thegnd»o‘ithe 90s. They are now hecoming

olaza thoy will atso fave more space and comfort than
d asy nde(ﬁfetha 683, the faur~seat mid-size car wilt be

el XUFIOUS fhaqcoupes of the past.
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N U rﬁ»}{e g newmandate TMMC
3 ".Ff IEﬁm,Hr'& atanabe, : says that =
4 &4"’ rﬁoqﬁmﬁnll be compiet&ip"lsmﬂer ' \"*
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. sport coupe for the North American'market. Toyota .

““They were thg:lmpm&sedan and hatchbackbuyers ofthe * *

vQ.

ssters: They haye the time and mohey andfreedomt”
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which the Cambridge plant will produce up to 40,000 of the
coupes'per year. The arinoucement brings Toyota’s total

* ¢ investmentin its Cambridge faciljties to more than $2.2 billion,

including $600 million fora new plant which will start producing
Corallas this year at a 120,000-per-year clip. In total, these
expansions will add 1,000 workers to the plants’ 1,200 workforce.
The retooling project will raise the total capacity of the two

. plantsto 200,000 vehicles ayear.

Ray Tanguay, Vice-President of TMMC, said that the scale of
Toyota’s investment in Cambridge istinked to the plant’s stellar
performance. Since 1990, the plant has won three prestigious
J.D. Power gold awards, two of them in 1995 and 199. The
award is based on customer satisfaction as measured by J.D.
Power in a survey of car owners, The gold goes to the company
that finishes first in a field of 75 North American assembly plants.

“\We are pleased and-honoured to be chosen as the
manufacturer of this brand new vehicle,” said Watanabe.
“I'know.that our. Canadian team will meet the challenge with the

. same energy and commitment to quality that has impressed the

North American auto industry over the past nine years.” ¢
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£ Sap T know that our Canadlan team WI|| meet the challenge
W|th the same energy and commltment to quality that has
“impressed the Nnrth Amerlcan auto mdustry over the

past nine years
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