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1 DEPARTMENT OF EXTERNAL AFFAIRS 

TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM 

59/90 TRADE AND ECONOMIC OVERvILS 

Mission: 	ATLANTA 

Country: 	UNITED STATES uF AMERICA 

THE CANADIAN CONSULATE GENERAL IN ATLANTA SERVES THE SOUTHEASTERN STATES 
OF ALABAMA, FLORIDA, GEORGIA, MISSISSIPPI, NORTH CAROLINA, SOUTH CAROLINA 
AND TENNESSEE AS WELL AS PUERTO RICu  AND THE U.S. VIRGIN ISOANDs. THIS FAR 
FLUNG 	GION HAS AN AREA UF APPROX. 345,000 SQUARE MILES AND A POPULATION 
OF 42 MILLION, MAKING 1r THt MOST POPULOUS OF THE CONSULATE TE«ITORIES IN 
THE U.S. 
DURING THE LAST DECADE, THE SOUTHEAST HAS gEEN  Ti-1t  FASTEST GROWIN 	EGION 
IN FHE NATION AND BY 1ID-1990'S SILL UE THE MUST POPULOUS. TH/5 GROsTH  HA S 
3tEN DUE PRIALAPALLY TO MIGRATION FROM UTHE 	EGION 	UT h4S bEEN UNEVEN 

THROUGHOUT  TH  L FERRITORY. GEORGIA, THE CAROLINAS AND, PARTICULARLY, 
FLORIDA, HAJE SHOwN STRUNG POPULATION GROwTH sHILE TENNESSEE, 4L4CIAM4 AND 

MISSISSIPPI HAVE GRUsN 10KE SLOwLY THAN THE NATIONAL AVERAGE. 
PUPULATION GROwTH HAS bEFN ACCOMPANIED uY RAPID ECONOmIC EXPANSION. ATTRA-

CTED 3Y LOSER HAN AVERAGE WAGE LEVELS, A LARGELY NUN—UNION WORKFJRCE 
(1.0.2 7.) AS AELL AS LOSER ELECTRICITY ANO CONSTRUCTION COSTS, NON—OUR/03LE 
GLIODS MANUFACTURING INDUSTRIES FLOCKEU TO THE SiifithÉN STATES JURING THE 
197D'S ÀNO 30'S. AS A RESULT, 21.5: OF THE SOUTHEASTEKN NON—AGRICULTURAL 
LAUJUR FCRCE IS ENGAGED IN MANUFACTURING, COmPAREO wITH 19.1% IN rHE 
uNrrEu STATES AS A nHOLE. THIS PICTURc IS CHANGINUI H.JàEVE,  45 THE ECONO-
MY OF THE SOUTHEAjT MATURES AND GROwTH LEVELS OFF. THE SERVICES SLCTJW, 
AHICH HAS LAGGED .E.L 2EH1NO MANUFACTURING, IS NOs POISED TO ASsUME THE 
ROLt 3F LEADING EMPLOYER AS IT HAS ALREADY DONE IN THE U.S. ECONOMY 4S A 
wmOLE. THUS THE INDUSTRY mix OF THE SOUTHEAST IS COMING INCREASINGLY TO 
RESEMULE THAT OF THE UNITED STATES. 
wtkE IT A SEPARATE COUNTRY, THE SOUTHEAST WOULD HAVE rHE AORLD'S OTH LAR-

GESI ECONOMY. THIS LARGE ANO GROsING mARKET PRESENT) A3UNUANT OPPURTUNI-
TIES FOR THE SALE OF CANADIAN PRODULTS ANO 3ERVICES. IN 1937, CANADIAN 
EXPORTS TO rHE REGION sERE 16.3 BILLION ACROSs A OlvERSITY JE SECTORS  Lei)  
iY MOTOR VEHICLES AND PARTS, FOREST PROOUCTS AND TELECOmMUNLCATIONS EQUIP-
MENT. DURING L933, CONTINUED STRENGTH IN THE CONSTRuCTION INDuSTRY wILL 
OFFER EXPuRT mARKETS F[1( LUMEtR, titiLLJlivG M4TEQ14LS  AD  CONTRACT FURNITU-
RE; THE GRUAING POPULATIJN (INCLUOING 4 LARGE CANADIAN COMPONENT) WILL 
mEAN 	 uPPORTUNITIES FOR THE JALE OF FOJD PROUUCTs; rHE %ZGILINAL 
EMPHASIS ON TECHNDLDGY PRODUCTS OFFERS SCOPE NOT ONLY FOR THE SALE -IF 
SYSFEIS AND CUMeJAFvTS bUT ALSO FJ? THE Tet4NSFER OF TECHNOLOGY. IN VIR-

TUALLY ALL PRUDUCT SECTORS, CANADIAN EXPORTERS WHO uFFER FAV0uRA8LE QUALI-
TY, PRICE, AN") JELIiERY CAN Bi SUOCLSSEuL. 
THE PUERTO RICO AND U.S. vIRGIN ISLANDS .'14«Er, WHILE ObViODSLY MUCH SMAL-
LER THAd THAT OF THE MAINLAND, SHUULO NUT 3E OVtqLOUKED. IN 19?3/ CANADA 
ExPjRTED OVE 	33 MILLION  ,,]j< Tt- UF GOOOS TO PUERTO RICO, NOTA3LY IN THE 
FOOL), FOREST PRODUCTS, AUTOMOTIVE AND TELECOMMUNICATIONS SECTORS. 
CONTINUED SrLJN.; ECONOmIC EXPANSION AOCUMPANIED 3Y A RAPIDLY 'RISING INCOME 
LEVEL MAKE THIS AN INCREASINGLY ATTRACTIVE MARKET. 


