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as a body are much to blame for
having their wholesale and retail
price too close together. A retailer
should have not less than a margin of
twenty per cent.

We as bee-keepers often talk as if
the price was our main difficulty in
selling and as if the price altogether
stood in the way of a larger market.
I venture, strongly to assert this is
not where more than half our trouble
lies. We could raise the price if we
only would first improve the general
quality, make stronger efforts to put
the merits of honey before the public,
distribute it more evenly over the
country and give the dealer a belter
margin. Does anyone doubt it, let

him or her look at proprietary goods,
‘trade marked’ goods which stare us in
the face on zvery table today, let
them consider how much, of their
place on the market is due to real

merit and how much to advertising
draw their own conclusion and doubt
no longer.

Until millions and millions of doll-
ars worth of sugar at present con-
sumed by our people have been re-
placed by millions of pounds of hon-
ey we have no right to say there is
no market for honey.

Give honey back the place it once
had as a sweetner and our people
will have back a greater measure of
health. The public must of course
be provided with what it wants but
our keynote should be to educate
them to use what they need and
what is best for them. It isin our
interest and the interest of the people
to advocate for the table either comb
honey or honey which has been seal-
ed until granulated. For fancy trade
we might put granulated honey into
jars like cream cheese and immed-
iately run over the top a thin film of
melted parafine, the object being to
exclude the air and retain the aroma.
When granulated solid as in large
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barrels the block can be cut like
cheese with a wire and retailed
know of no better way of marketing
and you can in this way give a cus.
tomer the best value for his money,

Unfortunately for us as bee-keep v
ers' Governments do not do us justice,
we can join hands with you over th
line, a line which we as Canadian
hope will not be effaced as long af
man’s government lasts, and we cay
feel with you that we have a griev
ance in commoiu. Governments levy
taxes upon the wealth obtained b
bee-keeping but unlike in othe
branches of agriculture they rarel
help us to solve our difficulties in pro
duction and marketing. The pag
history is that in nearly evéry cas
for political or other expediences saks
incompetent parties have been ap
pointed in the rare instances whery
anything has been comne. The goy
ernment betrays its trust in this anf
we as bee-keepers are worse off the
before. Results in exper ments hay
been given out where the expert b
keeper can see under the veil an
gnash his teeth that his professio
should be thus belittled and the po
novice swallowing in his verden
all that comes from such a soun
like the blind leading the blind, §
brought into the ditch. If we wu
to make the best showing in markd
ing we must have government i
and have the aid other departmen
of agricultuie are getting, aid whid
a branch of agriculture having po
er to produce wealth merits, and nf
have our governments by their lad
of action, or by their action blaz
abroad that bee-keeping is
worthy of, or a rewarder of the hig
est agricultural intelligence and
plication. But this brings me to?
closing remarks.

Bee-kceping is a business, it!
quires experience, application andi
telligent care to succeed in it, |




