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4.3 FUâUEZ TREpS - POSSIBut SrlZkëAJUOS

MU4T5 OF THE SURM

As a result of a aurvey we canducced in Alberta to see the pexsjpec-

tives of Canadian Eirms tavarde E,u,rope, 70% Of the companies were

aware of Europe 19i.2. However, it appears that the Canadian firms

da i^0,E Qee this change in Europe as; a eigaificant opportunity co

.etart doing .bùeiness in the• Comrnssntty.

On all the compeniea that -were not already expdrting Ln the Communi-

tip, none thought that Europe 1992 wee 4 good opportunity for [hem to

et^z[ daing business 'in the. Comarunitp.

liowever, 30% of the eompaaies surveped thought that thrbugh a joint:

venture with uRuropean Comgany, they wauid facreaee thefr' chances

to '"open amarket' or "have more visib3xity°' in third, cotatr1ea such

as 'Eaetert Europe: Russia, East Gerqaany and other countriea such

aaé Chinay Iadoneata,

From the queatiounaire, we have been able., to identify two market

SeSmença -where Canadian firrua have a°technalogiq;al advsntsge au the,

European firms. These segmente are::

- Engineering and pipeliae^ $yseea design,

- EquipGerit8fo= drilling in dif ticult euvf ronmen[a.

- Qudli[y contral equipmeats.

- Unvironmental control.

- EnerEy conservation devicee.

- Acid oil technalogy,.

- All the compariiea thec: are not avare of Europe 1992 are not expor*

ting to Europe right now. The principal reason why they are jnbt

looking at the European market ie the export capacity. Some of


