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4.3 FUTURE TRENDS - POSSIBLE SCENARIOS

BESULTS OF THR SURVEY

A a result of a gucvey we conducted in Alberta to see the perspec-
tives of Canadisn firmeé towards Europe, 70% of the companies wera
aware of Europe 1992. However, 1t appears that the Capadian ficma

do rot gee this change in Europe ag-a significent opportunity to
EE&TY duing bueiness io tha Comnunity.

On 811 the compenies that were not already exporting in the Communi-
t¥, none thought that Europe 1992 wan & good opportunity for theam to
starc doing buainess in the Community.

However, 30% of the compenies surveyed thought that chrough a jeint
venture With -a Buropean Company, they would incérease thatr chances
to “open a market™ or "bave more visibility” in chird countries such
83 Eastern Rurope: Rusals, East Germany and other countries such
as: China, Indonestia,

From the questiomnaire, we have been able to identify two market
segments where Cavadian firms have a téchnological advautaga on the
European firms. These seglienta are:

- Eugineering'anﬂ pipeline system design.

- Equipmente for drilling inm difficult environments,

"= Quelicy ecntrol equipmente.

- Environmental control,
— Energy consecvation devices.
= Acid oil technology.

All the compenfes that.are mot aware of Europe 1992 are not expor-
ting o Eurocpe right now. The principal reason why they are not-
looking st the ‘European markec 1a the export capacicty. Some of



