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Opportunities 
Currently, Canadian organic 
products do not have a strong 
presence in the Danish 
market. The most 
promising opportunities 
for Canadian manufac- 
turers involve the sale of 
bulk or raw materials 
for further processing in 
Denmark, due to the high tariffs 
Placed against imported foods 
from non-EU countries. Bulk and 
raw materials can then be 
processed and packaged to carry 
the important 0 logo, thereby 
receiving greater consumer 
acceptance. While dairy products 
and fresh vegetables are mainly 

I IsuPPlied by domestic and EU 

C eill w.,erlé ,,,...›. 4....,,,,,,,,,,,,,,...w. etwely, rpricesTernaln jtu - --..ere .-.-wt, , .4.4eiz,i9teegi., 6fe.i...,..ut 
greatest hin rance to growth In em...--4%,,,,,ffl-. e,- -t• i * . efeiie 2 . _Aye/eke...cp. 

es
ntood satesrAssupermar. an4.;_. anIc prelpeek4mtei. eeeee. 4;4 
gin-to carry ewidervan-. ,  . ..........».44.,.,i.e ... %.4dtsi • - - ..., . •-•,# . eL-

orargatiu by' more  
i,..„::414 e0r,  i ., - ...,.,...îtête  ;..y..»,  . ....,..... 

ucersisncrea compehhon 
.shr uld lead fob' 	se in price.  
itaw"éterieCrai-giiiiiC faCids>';411 -i' 
'ileectniretté' to in-arkei'çïi'a4;:: 
L1.,   

i,...4iete,,,,,% ,.,,u1 

Côrimirners have a sirone. 
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iuSiainécl Marketing efforts will .‘ 
be req-  ùired to iuCcessfully pro- . 
mote Canadian organiC bods in - 
the countrY . 	 • 	• 	. 
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Organic yegetables account for  , 
iWe majority of produce' imports:- 

t„Of the 5,200 tonnes of,vegetables-
e imported, in  1998;'Carrots, pota-
,•• toes, onioni, èâbbage and cu- 
cumberi weré the most Widely 
imported pri)ducts. Organic fruit 
imports totalled approximately 
3,000 tonnes that year. Tomatoes — 
(for processing), fruit juices, and 
frozen fruits and berries are a 

' feW of the products for which 
there is a signi ficant demand. 

The largest organic sector in 
Denmark is the dairy industry, 
which is also the rnost developed 
organic dairy industry in the EU. 
Organic milk has experienced the 

• strongest growth, 
Sand currently 
accounts for 16-25% 
of total milk sales, 
with domestic pro-
duction having 
increased 400% in 
the last five years. 
Organic cheese, 
butter and yogurt all 
account for between 
2% and 8% of their 
individual markets. 

Demand for bakery 
and cereal products 
has increased sub-
stantially in recent 
years. Although 
domestic producers 

Could this be your market? 
Complete report at 

www.infoexport.gc.ca  

Ar Access our market studies 

www.infoexport.gc.ca  
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I siipply most of the market,  Danish 
manufacturers and, packers ' 
import significant'tivantities 

o  breadS -anda éére-  IS.' There are, • 
opportunities  for  the export  of  a 
Wide Variety of other organic 
foo' cis, to Denmark, althaugh, I 

. general» export quantities wou' Id 
'bè FcIirIy small OppatiUnitieà' fo r  

Canadian pradUCers' inCILide 
'  pulses,  oi!seecHsio‘ilS, tea, herbs/ 

swieteners,.choc— Olate 
and baby  food. ' 

. See Potential? 
T,o learn more about these market 
opportimities, the Campetitive 
„environment,  and market  enti-y 
strategies, please read the full 

.• 
report, The Organic  Food Market  - 
in Denmark. The report,

h PrePared b y the Market et Research Centré 
of the Trade Commissioner - 
Service,-  is available on-line at 
mrww.infoexport.gc.ca  
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