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Looked al any way you please,' no 
line of goods holds out the same
inducements to the Grocer as

_ __

Jams,

aumer advertising —
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First, they are made from 
fruits in the world ~ "*
selected by expert* 
bottled in an pp-tp-date, 
tory, which ie a model i 
Second, the "UpN»< Une never
Woks,

advertising has
mand for these ponds ; «.nd third, 
selling “UptonV specialties invari­
ably leaves a sathmH^lSfth

r
ably leaves a
margin behind that makes uiuimg * 
pleasure.

Are yon featuring “Ujjfcfey 
If not, fall m line 
ones. * t.
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