
Workshop #3

Canadian campaign - What ame the next stepe?:

How can we strengthen the Canadian network to become more effective ln our campaigna
and what should be our main campaigna for thia year?

Recommendations:

1) National awareness-raising campaign

Begin the campalgn on August 8 to commemo-
rate 8/8/88 in which thousands of people were
massacred during peaceful pro-democracy
demonstrations and end on September 18
which marks the tenth year of rule bv the cur-

regime opened up the economy in 1988, oppres-
sion and human rights abuses worsened).
Groups could put this appeal in any materials
that are published for public distribution.

Participants suggested that each group get other
locally-based organizations invoived throughout
the time period, such as the Council of Canadians,
Citizens for Public Justice, the anti-Muitilateral
Agreement on Investment (MAI) groups, National
Action Commlttee on the Status of Women and
local refugee-sponsorship groups etc. Activlsts
could ask to speak at local organizatlons' annual
general meetings to hlghlight the campaign and

mnt "Boycott Made in Myan-
as their logo to make the
2 to passers-by.
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