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Competitors' activities contid: 

— MISSIONS OF INVESTMENT INTERMEDIARIES, PRIVATE COMP FkOM 
VARIOUS COUNTRIES TO  VISU  STATE/COUNTRY, SPONSORED BY 
STATE/COUNTRY. 

— PARTICIPATION IN TARGETED TRADE SHOAS WITH COUNTRY EXHIBIT. 
— SPECIAL INCENTIVE PROGRAMS [E.G. J03 CREATION TAX CREDITS, 

SMALL BUSINESS REVENUE BONDSI 

Compared to major competitive destinations, Canada i; perceive to have 

the following advantages: 

— STRONG ECONOMY 
— ABUNDANT RESOORCES/ENERGY 
— QUALITY OF LIFE 
— ENTRY TU 3RD COUNTRY MKTS ( ETHNIC MIx E LANGUAGE CAPABILITY 
— ENTRY TO 3RU COUNTRY MKTS [ETHNIC MIX  & LANGUAGE CAPABILITY 
— BUSINESS PRACTICES SIMILAR TO U.S.A. 

the folloving constraints: 

— NORTHERN CLIMATE 
— INTERPROVINCIAL BARRIERS TO TRADE 

The mission indicate; the following potential for various types 
of - invdstment from witnin its territury/country: 

Type of Investment 	 Potential 

Portfolio 
Acquisition 
GreenfielU 
Joint Venture 
Strvtegic Pertnering 
Technology Licensing 

MEDIUM 
LOA 
LOW 
HIGH 
HIGH 
HIGH 


