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mate means, in magazines, newspapers,
and street cars, and on billboards and
kites, and we got out a very small in-
dividual can :for ressaurant and hotel
use. 1t got to be the fashion to have
the waiter bring in a can of Perking’
cheesé, and show the diner that-it had
not been tampered with, and then open
it in the diner’s sight.

We ran our sales up to six hundred
thousand cases the first -year, and

ualled that in the first quarter of
the next year, and then the cheese trust
came along and bought us out for a cool
eight hundred thousand, and all they
wanted was the good will and trade-
mark. They had a factory in Wiscon-
gin that could make the cheese more
economically. So we were left with the
Cloverdale - land on our hands and
Perkins decided to make a suburb
of it.

Perkins’ idea was to make Cloverdale
a refined and aristocratic suburb; some-
thing high-toned and exclusive, with
Queen Anne villas and no fences; and
lie was particularly strong on having an
ennobling religious atmosphere .about it.
He said an ennobling . religious atmo-
gphere was the best kind of a card to
draw to—that the worse a man was,
the more anxious he was to get his wife
and children settled in the neighbour-
hood of an ennobling religious atmo-
sphere.

So we had a map of Cloverdale drawn,
With wide streets running one way and

\ .
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down on the map, and every time he
jotted down an opera house, or a school
house, or a public library, he would raise
the price of the lots, until we had the
place so exclusive I began to fear 1
couldn’t afford to live there. Then he
put in a street car line and a water and
gas system, ard quit, for he had the
map so full of things that he could not
put in another one without making it
look mussy. ; :
One thing Perkins insisted on was
that there should be no factories. He
said it would be e little paradise right

in Cook County. He liked the phrase

“Paradise Within Twenty Minutes = of
the Chicago Post Office ” so well that he
raised the price of the lots another ten
dollars around.

Then we began to advertise. We did
not wait to build the churches nor the
school house, nor any of the public in-
stitutions, We did not even wait to
have the streets surveyed. What was
the use of having twenty or thirty
streets and avenues paved when the
only inhabitants were Perkins and I and
the old lady who took care of the club
house? Why should we rush ourselves
to death to build & school house when
the only person in Cloverdale with chil-
dren was the said old lady? And she
had only one child, and he was forty-
eight years old and in the Philippines.

We bezan to push Cloverdale hard.

There wasn’t an ..advertising .scheme |

that Perkins did not know, and he used

Gorge Park Victoria, B,C,

wide avenues crossing the streets at
right angles and our old cheese factory
In a big square in the center of the
town. [t was a beautiful map, but
Perkins said it lacked ennobling reli-
gious atmosphere, so the first thing he
did was to mark in a few churches. He

l{l'al'ked in a church at the corner of
First Street and First Avenue, and put
another at the corner of Second: Street
and Second Avenue, and so on right
up the map. This made a beautiful
diagonal row of churches from the
upper right-hand corner to the lower
left-hand corner of the map, and did not
miss a street. Perkins pointed out the
advertising value of the arrangement:—
“Cloverdale, the Tdeal Home Site. A
Qh}lrch on Every Street. Ennobling Re-
ligious Atwcosphere. Lots on Easy Pay-
ments,”

The .0ld cheese factory was to be the
Cloverdaie club house, and we set to
work at once to remodel it. We had the
slalls knocked out of the cow shed, and
made it into a bowling alley, and added
a few cupolas and verandas to the fac-
tory, and had the latest styles of wall-
Paper put on the walls, and in a few
days we had a first-class house.

But ‘we did not stop there. Perkins
Was bound that Cloverdale should be
first-class in every respect, and it was
& pleasure to see him marking in public
Institutions, Everv few minutes he
“oula think of a new one, and jot

it | between the

them all. People would open - their
morning mail, and a circular would tell
thta that Cloverdale had an ennobling
religicus atmosphere. Their morning
paper thrust a view of the Cloverdale
club-tiouse on them. As they rode down
town in the street carg they read

began at the lower left-hand corner, and | that Cloverdale was refined and

exclusive. The billboards announced
that Cloverdale lots were sold on the
easy payment plan. The magazines
asked them why they paid rent when
Cloverdale land was to be had for little
more than the asking. Round trip
tickets from Chicago to Cloverdale were
furnished any one who wanted to look
at the lots. Occasionally we had af¥ge,
open-air, vaudeville entertainment:
Our advertising campaign made a big
hit. There were a few_ visitors who
kicked because we did not sprve beer
with the free lunches we gave, but
Perkins was unyielding on that point.
Cloverdale was to be a temperance
town, and he held that it would be in-
consitent to give free beer. But the
trump card was our guarantee that the
Jots would advance twenty per cent.
within ‘twelve months. We could do
that well enough, for we made the price
ourselves, but it made a fine impression,
and the lots began to sell like hot cakes.
There were ten streets in Cloverdale
{on paper) and ten avenues (also on
paper) and Perkins used to walk up

and down them (not on the paper, bl&t
stakes that showed their

IF\you wish to be pleased en rapport

with the subtle savors of the French
cuisine, add a little Yorkshire Relish to
the plainest dish, and notice how eating
acquires new zest and life itselfnewcharm.

| NEW YEARS JoY

5 Will be yours if you get
CLARK'S PARAGON OX TONGUE;

Juicy and Sweet,

CLARK’'S PLUM PUDDING, Deliciously tasty.
CLARK’'S MINCEMEAT

The same as ever, but buy the new size can, throughly sterilized,
ready to use, EVERY CAN GUARANTEED.

W.CLARK  MONTREAL
Manufacturer of the
Celebrated

PORK & BEANS

You can Hatch more Chicks

MAKE MORE MONEY ;
IF YOU OWN THIS OUTFIT

Poultry profits depend upon your Incubator.
And the value ofeg:e Incr:xobat%r is judged by
the success of the hatches it makes. That
being the case, our Cabinet Incubator and

Brooder is the biggest value:possible for th

money. \
Free To prove it is better in every
.way, we give you the privilege
of testing it at our expense in your own
home. It will hatch ninety per cent of all

fertile eggs and raise for you more strong,
healthy chickens for market and make you

big and easy money.
SEND FOR OUR CATFALOGUE
It tells all about these wonderful Cabinet Incubators and Brooders.
It gives you our big guarantee, and is Free for the asking.

BRETT MANUFACTURING CO., Erin 8t. WINNIPEG.

When writing advertisers please mention The Western Home Monthly
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