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1 	Making business Contacts 

2. Testing market for demand, 
acceptance and comFDetitiveness 

3. Maintaining presence in market 

4. Identifyihg or appointing agents/ 
reps/distributors 

5. Introducing a new product 
to the market 

Meeting regular customers and - 	 45% 
agents/reps/distributors 
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7. Obtaining quote or bid opportunities 

8. Making immédiate sales to dealers 

9. Making immediate sales to final users 

10. Securing licensing/joint'venture. 
arrangements  


