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A BOOK FOR BOYS

, SNAP SHOTS
FROM BOY LIFE

By F. C. T. O'Hara.

With llustrations by
MR, ASTLEY PALMER COOUPER.

Beautfully Ponted and Handsomely Bound,
with Cover Design printed in Ink and Gold,

Price, . 75¢.

oINS —Bang a Boy . Value of Readiy, .
Choosing Books and How to Read Them; Tra-
s Keading, Cultvating the Memory, How 1o
Study ., School-day Reminiscences,  Letter-Wa
we Time; Valueof a Good Name: Diters Sub.
ints, Do You Smoke 2, What About laquor?,
Do Not Scom Advice, Self-Dependence, Advan-
uges of Knowing a Trude: Changing Lmplov.
ment, City and Country Life, An Inqusitive Na-
wre  The Beauties of Nature: Wasted Oppor-
wmtes of Lafe: Brains versus Industry ;. School
At thie Holdass, Be Happy.

Other Boys’ Books

OF REOENT I8SUE.

* Three Boys in the Wild North Land.”
v Egerton R, Young, Author of
* Canoe and Dog Trin,” ete.  Ilus-

trated.... $1.25
** Around the Camp-Fire.”” By Chas. G.

D). Roberts, IHustrated..... 1.3§
** Walter Gibbs, the Young Boss.” By

Pdward W Thomson. lllustrated. 1.25

** Saddle, Bled and Snowshoe." By joln
McDougall.  Hiustrated. ... 1.00

IN THE PRESS.

** The History of Annapolls County.
By W, A, Calnck. Finished and
edited by Judge Ravary THustrated

* At Minas Basin. and Other Poems.”
Bv ‘Theo. H. Rand, D.C.L.

*“Paul; A Herald of the Cross.” By
Mrs. Florence M. Kingsley.  Paper,
socents, Cloth.......

** The Yorge in the Forest.'' A His
torical Tale of Acadia in the 18th Cen-
tury. By Chas. G. D. Roberts. Illus-
trated by Henry Sandham, R.C. A.
Paper, 60 cents; Cloth....e.....

“ Logislation and History of Se ts
lclgoh in Upper c.uh-lm‘u
1876. By §. George Hodgins, LL.D.
Paper, 1.00; Clotho......cce.

3so

1.00

1.25

1.25

Willilam Briggs,

PUBLISHER,
y@Rases e TORONTO

selling him enough. The easy buyer is apt
to fall a vicum, and the salesman, there-
fore, cannot be too cautious in this respect.
He should not take advantage of a man's
good nature if he knows it, and when he
declines, continue to press him till he con-
sents. It may make the sale at the time,
and the salesman may congratulate himself,
but he may be sure it will have its bad
effects ; for the chances are that such a cus-
tomer will, after he comes to himself ‘vhen
out of the salesman's presence, regret his
purchase and fight shy of hitn and his estab-
lishment in the future, It is a nice point to
know how far to go, but we hold it is better
not to sell enough to a customer than to
overdo the selling. Not that his buying is
to be stopped, 1f he does it of his own free
will, and—some little persuasion on the
salesman's part.

The salesman should be cautious in all his
transactions. He cannot be too careful in
making out his orders for the order depant.
ment. He should enter on the order books,
or slips, whichever is used, the full title of
the book. He should not write it in sloven-
ly manner, nor abridge the title if he can
possibly help it. He should give all the in-
formation he cax, especially the name ofthe
publisher, the edition he wants, the binding,
etc. The name of the customer should be
correctly spelled, and the initials in every
case, together with the full address, should
be given. It should be completed by stat-
ing whether paid, charged, or C.O.D. It
must be signed, and then the salesman’s
part in the transaction may be considered
done. The salesman must never fail to
make a charge, either by calling it off to the
entry clerk, or by making the entry himself
in the charge book, whichever is the system
adopted. There is no excuse for not doing

this. To avoid all possibility of forgetting
it he should make it his practice to charge
the goods before he makes out any slips. If
the customer takes the books with him, the
salesman should keep them in his hand
until he charges them ; then wrap them up
and deliver. If the slips are madeout first,
he runs the risk of having his attention di-
verted, and of eventually forgetting the
charge. If a salesman gets into the habit
of forgetiing to charge, nothing but an un-
ostentatious funeral will ever cure him of
the habit. He may be aloss to his family,
but his taking off will be a saving to his em-
ployer.

USEFUL DESK OALENDAR.
The most useful desk calendar we have

“yet seen is being sent to the trade through-

out Canada by the Pope Manufacturing Co.,
Hartford, Conn. It is really a desk diary—
a pad of 365 pages, mounted on metal,
There is a blank page for every day in the
year, so that business men can make a
memo of future engagements, or things to
be attended to, on the page bearing that
date. They are sent post-paid on receipt
of a card enquiring for them.

Lou. H. Ostendorff, Jr.,

WHOLESALK

Book and News
Dealer

14 and 16 ANN STREET

s NCW York
Lock Box 1476.

c. THEORET

law Beoock Seller, Publisher
and Binder

11 and 13 St James Street MONTREAL.
Just Out

uf the Peace.

Cranlahaw's Practical Guide to
" Police Magistrates and Justices
New Catalorue sent free on apphcation

THE ART METROPOLE

Importers and Wholesale dealers in

Artists’ and Decorators’ Colors,

Colors and Materials for China Painting,
Brushes, Canvaz. Drawing Papers,
lnhi:n‘u’tlon Instruments and Drawing

~every description,

We desire one  alle trade customer in cvery live
town, to whom we should be pleased 1o gupplyanf informa,
ion teading to luild up a paying trade in above lines,

N. B. - Woallow 10 per ~ent. for eash thirty days, and wo
dunot dealtr sccounts at longer Jdatea

THE ART METROPOLE

The Complete Art Store
131 Yonge St., Toronto

PAYSON'S INDELIBLE INK

. Trade supplied by all Leading Wholesale Deug Houses
in the Dominion

Recetved tighen Anard, Medal and Diplomaat Cen
tennial, Philadelphia, 1876 ; World's Fair, Chicago, 1893

Dike's Way, The Modern Way.
JUST OUT! MNo. 2, New York Nickel Library.

FOR CUBAN LIBERTY

By CAPT R. A. MILES
Retails for § canls. Costs the Trade Q cents
Delivered. THAT'S OUR WAY !

The New York Nickel Library 1s the best libran for
boys and the best for the dealer. It Retatls for g
cents and nets the trade but 2 cents delivered It
is Bound in Separate Colored Covers, “Ihat Cata-
loguc which Dike has bern talling about s now
out. If you don’t hase it you will lose money,
Seat Free.

DIKE BOOK COMPANY
NEW YORK.

37 VANDEWATER ST,



