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SNAP SHOTS
FROM BOY LIFE

By F. C. T. O'Hara.
With' ,ltstrations by
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n ,h Cmnr Design prinited in Ink aici Gold.

Price, - 75c.
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Other Boys' Books
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Throe Boys in the Wild North Land."
li Egerton R. Yoing. Author of

Canoc and Dog rain," etc. illus-
trated.... $1.25
Around the Camp-ire." BIy Clas. G.
1t Roberts. Illustrated..... 1.25

"Walter Oibbs, the Young loss." liy
i Wd1ard W Thom1on. ihiisitraled. . 1.25

"addl, Blod an lnowshoe." By John
\icDougali. Iliustrated... 1.00

IN THE PRESS.
"-The istory of Annapolls County.

Hv W. A. Cainck. Finished and
eti<te liby JuIge Savarv iilustrated 3 5o

At Xinas asin. nL Other 7ooms."'
By Theo. Il. Rand. D.C.L.......... .oo

Paul; A Rerald of the Cros." ly
\irs. Florence M. Kingsicy. Paper.
Socents. Cloth....... 1.o

The Forge in thé Forest." A His-
torical l'ale of Acadia In the 18th Cen-
tury. B. Chas. G. D. Roberts. Illus.
trated y ienry Sanlham. R. C. A.
Paper.6ocents; Cloth .......... 1.25

Legslation and Eitozy of Sepate
4 ehoo1s in UprCnd-1 to

1l76. B- J.Gee Hodgms. LL.D.
iaper. zo.6 ; Cloth........---- 25
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selling him enough. The easy buyer is apt
to fall a victien, and the salesman, there-
fore, cannot be too cautious in this respect.
He should not take advantage of a man's
good nature if he knows it, and when he
declines, continue to press hii till he con-
sents. It nay make the sale at the time,
and the salesnan may congratulate himself,
but he may be sure it will have its bad
effects; for the chances are that such a ctus-
tomer wili. after he comes to himself when
out of the salesman's presence, regret his
purchase and fight shy of hitn and his estab-
lishment in the future. It is a nice point to
know how far to go, but we hold it is better
not to sell enough to a customer than to
overdo the selling. Not that his buying is
to be stopped, if he dots it of his own fret
wili, and-sone little persuasion on the
salesman's part.

The salesman should be cautious in all his
transactions. He cannot be too careful in
making out his ordems for the order depart-
ment. He should enter on the order books.
or slips, whichtver is used, the full title of
the book. He should not write it in sloven-
ly nianner, nor abridge the title if he can
possibly help it. He should give all the in-
formation he car, especially tht name ofthe
publisher, the edition he wants, the binding,
etc. The name of the customer should be
correctly spelled, and the initials in every
case. together with the fuli address, should
be given. It should be completed by stat-
ing whether paid, charged, or C. O. P. It
must be signed, and then the salesman's
part in- th transaction may be considcred
dont. The salesman must never fail to
make a charge, cither by calling it off to the
entry clerk, or by making the entry himself
in the charge book, whichever is the system
adopted. There is no excuse for not doing
this. To avoid all possibility of forgetting
it he should make it his practice to charge
the goods before he makes out any slips. If
the customer takes the books with him, the
salesman should keep them in his hand
until he charges them ; then wrap them up
and deliver. If the slips are madeout first,
he runs the risk of having his attention di-
verted, and of eventually forgetting the
charge. If a salesman gels into the habit
of forgetting to charge. nothing but an un-
ostentatious funeral will ever cure him of
the habit. He may be a loss to his family,
but his taking off will be a saving to his em-
ployer.

USEFUL DESK OALENDAR.
The most useful desk calendar we have

yet seen is being sent to the trade through-
out Canada by the Pope Manufacturing Co.,
Hartford, Conn. It is really a desk diary-
a pad Of 365 pages, mounted on metal.
There is a blank page for every day in the
year, so that business men can make a
memo of future engagements, or things to
be attended to, on the page bearing that
date. They are sent post-paid on receipt
of a card enquiring for them.
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t utCrank.aw I'ractical Guide Io

Jus Out Police Matagt ] anJustice,
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THE ART METROPOLE
inimrtersand WholesaIle dealers in

Artiste' and Deoorator' Colores,
Colora and Matertals for CiOna Paiating,
Bruhes. Canam. Drawing Papers,
Mathomatilo Instrnuments and Drawing

Xatertal -e% ery description.
Ve iesre one -iale îrade cutimer in every lite

town, to whom I e shoulId be pleased <o suppiy any inre.a.
ion tending to build up a paýying trade in above ines.

N. Il. -W sildo 10 er -riv. for a h thartyaiy. and w,
io net< iclr, semousnh. as, lngr Iastell

THE ART METROPOLE
Tie Comtipltie Art Store

131 Yonge St., Toronto

PAYSON'S INDELIBLE INK

Traie bupptied by all Leading Whleale Dring liouxcs
in the Domnimnon.

Received iiîihieît Aoard, iedal anil t!,loma ait Cen
tennial, Philade phia. 1876; Worlds Fair, Chicago, i893

Dike's Way, The Modern Way.

JUST OUT! No. 2. New Nrk NIckel Librar.

FOR CUBAN LIBERTY
By CAr IR. A. XI Y'I

Retails for à cents. Comte the Trade 2 cents
Dolivered. THAT'S OUR WAY !

Tlie New York Nickel Lîbrars tlle belli lilbrar f.r
boys and tle bet-c for tier dealer. 1t Rer.ai for 5
cents andi et tih le trade but a cent, der erni It
is Sound in Separate Colored Covers. Tlat tiita.
logue which Dike has len talksng about v nu
out. If %ou don't bace <t cou will l.me mney.
Sent rem.

DIKE BOOK COMPANY
37 YANDEWATK ST.. NEW YORK.


