
this study are to understand how SMFs wet high export orientation cliffer from SMFs with

low export orientation in the foItowing aspects: market performance, barriers to export

market development, competitive problems, and competitive strategies. This study also

evaluates hoe the FTA and NAFTA environment aff ect the performance and

cmeitiveness of SMFs in peripheral regions of southemn Ontario.

2. Backcgrou~nd: Export Market Development

Export Orientation and Baniers: What motivates a f irm to export? Figure 1 shows

that dilferent factors may influence a firm to become an exporter. These factors can be

broadly categorized as "stimuli initiateci from influences internai to the firmn or due to

stimuli otiglnating fromithe firnVs extemsal evrnnt(home market or export markets)"

(Alaumet al. 1989, p.35). These factors can be further clsiidbased on the export

bhvor: a firm imay become an expre under internat or etrai pressures (reactive

behvio); onrarily, a f irm may recognize opruities in e,çporting anîd actively pursue

exprtmaketdeelpment (proatv ehaor). Ftrm-level tor dniidw h

pratv tneare ecnme fsae rwhadpoi ol, unique


