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Christmas sales started slowly
but it could be arecord year
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Last year at Westdale Mall Christ-
§\12s shoppers converged on the mall
5 1 early November. “But by the end
‘a‘tbemonththeeurlyChﬁstxmbuy-
:'hndbottomedoutmddidn'tpick
up until two weeks before Christ-
mas,” said McCallion.

| year, people tend to

 money until the last possible

! Moment,” said Kiernander,
described shopping activity at the

flllll two weeks before Christmas as

| “just crazy”.

In an effort to draw potential

nent sponsored a crafts show in late
men a

November. “That's we or-
dinarily wouldn't do, but we hoped to
bring in a different crowd and it work-
ed like a charm,” said Kiernander.
‘“We had our best week in November
that week.”

In the longrun a mall’'s biggest
drawing card is its choice of stores
and the convenience of one

Lemjeux, promotions direc-
toratSqune,nid'mintbe

The recent snowfall had a big eifect
on the number of shoppers at Square
One.

‘“‘Maybe there’s not as many
,”" he added.

Leroux agreed sales were slow until
.the first snowfall. He theorized with
more people using Chargex and
Mastercharge cards, the public waited
until after mid-December to make
their Christmas purchases because
there’s a good chance they won't be
billed on those purchases for another
two months.

Last year Christmas sales peaked
about two weeks before Christmas,
leadimlaouxtotheoﬁnthewblic
waited to take advantage of the same

The problem is most smaller stores
can't afford to move their stock with
pre-Christmas sales, said Leroux, who
didn’t expect large scale pre-
Christmas sales to materialize. “It’s
tmethema)orchnnstotumhwiu
sales, but not as big as they were last
year.” he said. -

Shoppers’ habits have changed and
that’s contributed to the last-minute
rush as well. ‘Shoppers are more con-
scious of price these days,” said
Leroux. “I don't think there's as
much impluse-buying as before. A lot
more thought goes into a purchase
today.”

He's confident stores at Sheridan
Mall are doing “alright.”

“Each year some stores do better
there’s a hot seller. One year it's
avocado kitchenware and another
year it's digital clock radios and the
stores that carry those items do well. |
dm’tknowwhatthhyen‘shiguvin(
is — unless it’s saving.”

And if sales are down, Leroux
would argue it's because people are
keepin'ldghtuholdonthdrpum
strings.
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They came, they saw,
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GORM LARSEN/THE TIMES

they shopped

| A business going according to plan

township of Toronto at the age of 17
when it had a planning staff of eight
people, about a fifth of the present
staff. He worked for the municipali-
ty for 11 years and has since worked
for himself and for con-
sultants Montague Pound and
tes. .

His partner, Dick Belford, also
knows his way around city hall, hav-
ing worked there for 10 years. He

of design, which is Davidson'’s
pecialty, to the point where
are made available

A good planning consultant is a




