
MARKET ACCES

xico are usually made through local agents and distributors, normally
a commission basis. Decisions should be taken on whether to use an

fenturing or licensing wtth a Mexican company. Mexico's market is highly
and companies which mairitain an active presence in the market and
iood track record by virtue of product performance, competitive pnice and
D well.

of equipment or services, whether local or foreign, to a Mexican
entity must be registered with the Secretariat of Programming and Budget
ith the Purchasing Department of of the agency ltself. Ai purchases over a


