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wè5at tôey are doing
Competition is as keen among cities as it la among

individuals and skilful advertising la as necessary iu
establishing and mnaîntainîng a city in a position of
emnence as it is in assuring success mn business. The
meest effective advertising of a ciýty la accomplished
through the agency of the street and its furnishings,
aud the opportunity and encouragement it gives for
expressing the civic pride and ambition of the individual
and the communitv: a citv whose streets are uniformlY

Saruv U
ie visitor.

wo classes

ira, fl.niked by sately buildings and be rm
Pd touch of the most skilled architects. The
ie passageways of the middle ages will neyer
-iced, nor should they be; they belouged to an
Ldtiofl that has passed with the progress of

i- q.ndi f1pir lpLyitimate successor will be the

FREDERIOK O. TODD

MUNIOIPAL PARK 18YSTRMI AND TOWN PLANNING

Blrku Bilding, MONTRIEAL.1

RUOKSON A. OUTHETr
LAND"CAPE AROHITEOT

Fel. Amn. Soc. Landscape Architecte
PLANS FOR CITY DEVELOFEENT AND LAND SUBDIVISIONS.

Beaver Hall Hi, FIONTREAL.

DIJNINGTON-GRUBB & MARRIES
LANDOGAPE AOIET

Consultants on ail matters relating ta Park and Garden Design,
Real Estate and Suburban Developrnent, Civic Art and Town Planning.,24 Adoluido St., East - - TORONTO.
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