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By reducing production costs, Canada's 

publicly funded health care contributes 

to the competitiveness of its industries. 

Professional and administrative 

personnel costs in major Canadian cities 

compare favourably with other coun-

tries. While relative wage costs between 

countries tend to shift with exchange 

rate movements, Canada's close manu-

facturing links with the United States 

ensure that market forces will serve to 

keep Canadian wage rates competitive. 
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Source: International Monetary Fund, World Economic Outlook, 1992. 

3. AN EDUCATED AND 

SKILLED WORKFORCE 

According to the OECD, Canada is 

among the top four countries in the 

share of gross domestic product devoted 

to public-sector funding of education. 

In 1990-91, almost one third of young 

people in the 18-24 age group were en-

rolled full-time in post-secondary educa-

tion. This effort in education has 

resulted in a high level of literacy. 

Over the last two years, Canadian 

labour productivity in manufacturing 

has recorded the fastest growth among 

the G-7 countries. In the automotive-

assembly industry, for example, Canadi-

an productivity levels are 5% above 

those in the U.S. 

A number of successful job training 

and cooperative training programs are 

in place to help achieve a match be-

tween the needs of industry and the 
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"I/VE uoniumarE OUR 

MARKET BECAUSE OF 

THE TALENT AVAIL, 

arum HERE. ALL OUR 

HIRING HAS BEEN 

LOCAL, AND AS A 

RESULT VVE HAVE 

uoNE VERY %NELL." 

CHARLES ROTHSCHILD, R&D 

MANAGER, PANACON 

DIVISION, HEWLETT PACKARD 

(CANADA) 

"VVE HAVE AN 

EXCELLENT SELECTION 

OF VERY GOOD 

PEOPLE VVIFIO ARE 

CREATIVE, HARD 

VVORKINIG AND 

E NTHUSIASTIC, AND 

VVE HAVE EXPERI- 

E NCED A VERY 11-01A/ 

TURNOVER. VVE HAVE 

A FRACTION OF WHAT 

THE EIVIPLOYEE 

TURNOVER IS IN 

nami.as, WHERE WE 

HAVE ANOTHER VERY 

L ARGE RIM) GROUP." 

LIONEL HURTUBISE, 

PRESIDENT, ERICSSON 

COMMUNICATIONS INC. 

"WHEN I sELL. 

Canuuma as a PLACE 

TO  no BUSINESS, 

MAKE THE POINT 

THAT OUR RESEARCH 

AND DEVELOPMENT IS 

THE CHEAPEST IN THE 

INDUSTRIALIZEO 

WORLD." 

RICK SCHWARTZ, DIRECTOR, 

NEW BUSINESS, HEVVLETT 

PACKARD (CANADA) 


