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APENTA

NATURALHUNGARIAN APERIENT
WRTER

Bottled at the Springs, Buda Pest, Hungary.

The Best and Most Reliable
Household Aperient,

FOR CONTINUOUS USE BY
THE BILIOUS, DYSPEPTIC,
CONSTIPATED, GOUTY,
AND OBESE.

APENTA

THE BEST NATURAL PURGATIVE

WATER

These Springs and their exploitation are

under the scientific supervision of Professor

Dr. Josepu DE TFobor, Director of the

Hygienic Institute, Royal University,

Buda Pest.

PRICES TO RETAILERS:

$5.50 per case of 25 large glass bottles.
$8.50 per case of 50 small glass bottles:

See chat the Labels bear the

well-known RED DIAMOND
MARK of the

ScLE EXVORTERS :

THE APOLLINARIS COMPANY, Lid,
TONDON.

CANADIAN SUR-AGENTS:
WALTER B. WONHAM & SONS,
Montreal,
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AMONGST OUR ADVERTISERS,
DRUG REPORTS.

Publishers’ Notices.

The steadily increasing demand on our
advertising space makes it necessary that
we should urge upon our patrons the
necessity of sending in their advertise-
ments so as to reach us not later than the
7th of each month. This applies to
change of advts. as well as to new ones.

Our issue of September 15th will be an
especially desirable one fo: advertisers, as
the fall trade opens out about that date,
and it is well to be prominently before the
retail trade at that time. Everything
indicates a very large and prosperous
busjness during the coming fall and
winter. Crops are excellent, prices of
farm produce are satisfactory and the
increased volume of money in circulation
is bound to give an impetus to business
generally.

Business Habits.

‘The man of business habits will be al-
most certain to achieve success in the
business enterprise in which he may be
engaged. The more closely he can ap-
proach to a regular and systematic meth-
od of governing his affairs the more surely
»7ill he be able to shape his business des:
tiny. It is certainly easier for some per-
sons to conform to methods which de-
velop into clock-work habits, but few per-
sons are naturally so constituted that they
are exempt from learning the lessons
which experience teaches by costly
methods,

The habits of prudence, industry, self-
denial and frugality are not learned in a
day, but only result from the formation
of good and strong resolutions, evolved
from the intricacies of reflecticn. Of ail
habits those necded in the pursuit of
business are the most difficult to acquire.
The man of business must be affable,
genial, attentive, watchful, industrious,
cautious, frugal, and be ready and willing
at all times to adapt himself to the op-
portunities. for advancement whizh may
happen in his way. In business affairs



