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NATURIAL HUNGARIAN A PERIENT

WATER

Bottled at the Springs, Buda Post, Hungary.

Tie Best an<l ilost Reliable
Itousehol<1 Aper ient.

FOR CONTINUOUS USE BY

THE BILIOUS, DYSPEPTIC,

CONSTIPATED, GOUTY,

AND OBESE.

"APENTX
THE BEST NATURAIL PURGATIVE

WATER

These Springs and their exploitation are

under the scientific supervision of Professor

DR. JOSEPH DE FouoRz, Director of the

Hygienic Institute, Royal University,

Buda Pest.

PRICES TO RETAILERS:

$5.5o per case of 25 large glass boules.

$8.50 per case of 50 smail glass bottles.

See chat the Labels bear the
well-known RED DIAMOND

MARK of the
ScI.. Exs'oRtTER."S:

THE APOLLINARIS COMPANY, Ld.,
T.ONDON.

CANAIAN SUn1.AGENTS:

WALTER . WONHAM & SONS,
Montreae

WILLIAM J. DYAS, PUBLISHER.

Subscription $1 per year ln advance.
Advertising rates on .ipplication.

MTh CANAiriAu DuUGGISTr ,S iMsed on the isth of ench
monthand ail Inrrer for ine rion shoura reacb us b' the
stlh of the month.

New advertisements or changes to be .ddressed

Canadian Druggist,
TRAI)Rn nIANK CHAMBERS

63 YoNCE STREET,

TORONTO, ONT.

EUROPHAN AGENCIES:
J.cosdon, England: x45 Fleet Street, E.C.
Pari, France: ,S Rue de la Gr.nve lateliere
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Publisher's Notices.

Business Habits.

Mr. Alexis Robert.

Comments on Ontario Council.

Mr. W. A. Karn.

The Canadian Addendum.

Ontario College of Pharmacy.

TRAnx NOTES.

Montreal Notes.

News Items.

New Brunswick Pharmaceutical Society.

American Pharmaceutical Association.

Nova Scotia Pharmaceutical Society.

Dispensing Physicians.

British Columbia Pharrmiceutical Association.

PiioToGRAîPllc NOTES.

Iermanency of Photographs.

Don'ts in Photography.

Curious Action.

Sepia.

OPTIcAi. DEiPARTiTENT.

FOR UI.AnV.

BoOKs ANI) MAGAZINES.

A>toscsT OUR ADvERTISERS.

Dir REroTs.

Publishers' Notices.

The steadily increasing demand on our
advertising space makes it necessary that
we should urge upon our patrons the
necessity of sending in their advertise.
ments so as to reach us not later than the

7th of each month. This applies to
change of advts. as well as to new ones.

Our issue of Septernher z5th will be an
especially desirable one fo: advertisers, as
the fall trade opens out about that date,
and it is well to be prominently before the
retail trade at that time. Everything
indicates a very large and prosperous
business during the coming fall and
winter. Crops are excellent, prices of
farm þroduce are satisfactory and the
increased volume of money in circulation
is bound to give an impetus to business
generally.

Business Habits.

The man of business habits will be ai.
most certain to achieve success in the
business enterprise in which he may be
engaged. The more closely he can ap-
proach to a regular and systematic meth-
od of governing his affairs the more surely
swill he be able to shape his business des
tiny. It is certainly easier for some per.
sons to :onform to methods which de.
velop into clock-work habits, but few per-
sons are naturally so constituted that they
are exempt from learntng the lessons
which experience teaches by costly
methods.

The habits of prudence, industry, self-
denial and frugality are not learned in a
day, but only result from the formation
of good and strong resolutions, -evolved
fron the intricacies of reflection. Of all
habits those needed in the pursuit of
business are the most diflicult to acquire.
The man of business must be affable,
genial, attentive, watchful, industrious,
cautious, frugal, and be ready and willing
at all times to adapt himself to the op.
portunities. for advancement whi:h may
happen in his way. In business affairs
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