- —— _.__—___._,,_.qJ -

\).

'4“5-0?NKL0FT

&%bfﬁz&ammﬂﬁbach

——— e e — e c—

Vol. XIV.

TORONTO AND MONTREAL MARCH, 1897 -

Canadian Sournal of FFabrics

A Journal devoted to Textile manufactures and the
Dry Goods and kindred trades,

Canada and United States, g1.00 car, Great Britain
5/-. Advertlsing rates on application. ¢ per ¥ !

Offices: 62 Church Street, Toronte, and the Fraser Building, Montreal.

BIGGAR, SAMUEL & CO.
B. b. DiGGAR { PUBLISHERS

Agency in Europe: Polsue Bres., 30 Poppin's Court, Fleet St., London, Eng.
Toronto Telephene, 1393 |  Montreal Telephoue. 2589
Buslnoss correspondence should be addressed to Montreal;
but cuts, news ftems and editorial correspondence to Torotto;
cuts from abroad should be sent by post wherever possible, not by
express; changss of advertisements should be in our hands not
laterthan the 10th of each month to ensure insortion,

Subsedrllon

} R. R, SAMUEL

THE CANADIAN TEXTILE DIRECTORY
A Handbook of all the Cotton, Woolen and other Textile manufac-
tures of Canada, with lists of manufacturers’ agents and the whole-
sale and retail dry goods and kindred trades of the Pominion, to
which is appended a vast amount of valuable statistics relating to
these trades. Fourth edition now in hand. .

Price, on and after publication, 83.00. Subscribers ordering
in advance are given a discount of 81.00.

BIGGAR, SAMUEL & CO., Publishers,
Fraser Building, Montreal.

CONTENTS OF THIS NUMBER:

Pacx. Pacr
Card Clothing . cve... 68 ] Machinery for Bleacblx;f ctc ....... 68
Cheap and Nasty ... 65 | Meanderings in Merry Eng 69
Chiza Cotton Trade . 9 McCormick Turbines 8
Chemlicals and Dyest 86 ms Amongthe
Dronsﬁclds Palem thndl Recent C
Fra e e 81 gual-ly
Dyelm:, Low Class Uaion... 0 ariff An Open Letter on ...... 5
DYehouses v. \Vaste, Economy Tat 85
k(] Texulo Imports from Gl Britaln 88
Bditorial .......ccvieeerinennnrviecneee 65 *  Trade with Britain ......... 68
Fabsic Iems woevveeeivecser coreeeecss ou 89 -’ Centres of Germany and
Gas and Gasoline Engincs lm- Austria .. .
peria 74 | Textile Centres, !’orelgn . +2
German E u’?‘h ................... 75 | Three-Phase Transmlsslon 66
Botlety Mlll e \Vinding Room Vanlty ... .. 65
in 7 1 Wool Sales. London . 65
thmry NeEtes oveivvieninnen covsenes 8 *  Markets, The . 89

E!itorial
()

Not long ago we were shown some
samples of flannels which were being
offered in Toronto by an English firm,
duty paid, for eighteen cents a yard. The finish was
excellent, the colorings good, and the pattern, a fin%
check, seemed very desirable. Those *all wool "’ flan-
nels contained about as much wool per pound as a
crow's nest. They were apparently cotton one way,
dust the other, and very little of either. No one need
trouble to manufacture a line of these flannels tor the
Canadian market, for anyone who got hold of them once
would not wish to handle anything at all resembling
them again.

Cheap and
Nasty.

The second series of wool sales
opened March gth, The market was
quiet, and the prices unchanged from
the closing rates of the last series. Merinos were easy,
and cross-breds firmer. There was a good attendance
of bidders at the second day’s sale. There were offered
13,441 bales of average quality. The bidding was ani-
mated, and especially on the part of American and
French operators, the former of whom bought freely of
good grades. The home trade took a fair proportion of
the cross-breds offered at unchanged prices.

London
Wool Sales.

Good Wine There are two ways‘of meeting com-
Needs no Bush. petition, either by improvement in
quality or by reduction in price. The

benefits of competition have been loudly preached, and
they have been very evident indeed in those cases in
which the stress of competition has evolved improved
processes and enabled the manufacturer to place better
materials at the service of the public without advancing
their prices. But little advantage can be derived
from competition which drives the producer to the
employment of poorer stock in manufacturing his
goods, and which causes him to invent and employ
new processes only to enable him to foist his
inferior wares upon the public. At the present
moment the craze for cheapness threatens to carry
even our most conservative manufacturers with it.
But they should think twice before beginning a battle
in which defeat is certain. There are lines of woolen
goods which our Canadian mills can make of as good
quality and finish as any in the world ; but they are not
the cheapest lines, and they never can be, for our mills
cannot afford the equipment necessary to manufacture
fine-looking cloth out of absolute rubbish, as our Ger-
man and many of our English competitors do. As we
cannot command the market where the demand is for
cheapness, why not retain command of it where the
demand is for honest goods of good wearing qualities?

W. A. Murray, Ltd., have recently
been the means of many of the Toronto
women's getting bargain dry goods, and
many more serious bodily hurt. St Paul struggled at
Ephesus with wild beasts, but there were no bargain
sales in those days. \What is the difference between

strangling a man in an alleyway and taking articles
valued at ten dollars from him for nothing, and puttmg
out a woman's eye with an umbrella handle and obtain-
ing thereby articles valued at one dollar for ninety-
seven cents?

Vanity.



