Africa Trade Strategy
TABLE OF CONTENTS

FOREWORD
The Honourable Pierre S. Pettigrew, Minister for International Trade

1. Introduction to the the Sub-Saharan Africa Trade Strategy.............. 1
The Case for an Africa Trade Strategy: Emerging Africa.......cccccvunnen... 2
The Trade Commissioner Service and AfTica..........coeevevereeerveverenrserennene 5

2. A Strategic, Regional Approach to Sub-Saharan Africa 7
Africa Trade Strategy ODbJECtIVES......ceceverrrrrrrerereraessessererseesesserecssesesessenens 8

i) Image Building: Marketing Africa and Canada...............ccuu....... 9

i1) Expanding Two-way Trade and Market Access.....coevuereverruencnne 10
iii) Mobilizing the Private SeCtOr........cccceeeeverrrvrvercerereerinresessnsnesenees 12
iv) Integrating Africa into the New Economy.........coceueeveruverncvennnee 14

3. Regional Market Dynamics 15
Lead Economies: South Africa and Nigeria.........cccvevvnreereneeeersenireeeennes 15
Regionalizing Markets ..........ccoeeereveeeeeeereneecrsersecesnsesineseeseesaessnsasesecseos 17

4. Sector Analysis by Country. 18
Market Potential for Selected Countries—Table

S. Africa 2015: Looking Ahead for Emerging Opportunities.......ccccceeees 19
Cutting Poverty in Half by 2015........ooieieeeereerrereeencneensseenenee 19
Emerging Sectors for the Next Decade.........coeuveeeemercemivcineseneeeecneneeenenne 19

6. Contacts and Resources 21

Glossary of Acronyms.... 23

Appendix A—Canadian Firms and Their

Access to Private Sector Financing Sources in Africa 24

B3 7
®
®
®
L J
*
L]
®
[
®
®
L J
[
L ]
L ]
L
L J
L ]
*
®
L ]
L J
L]
[ ]
[ ]
®
®
L]
®
L J
L]
[ ]
[ ]
L ]
®
L ]
L
®
L ]
L J
L ]
[ ]
L J
L]
L]
L]
[ ]
L J
L J
L]
L ]
L ]
[ ]
L ]
]
L ]
[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
L]
[ 2
L
[ 2
L J
L ]
L
L
L
L
L J
o
o
L]
L J
]
L
[ ]
]
L ]
*
[ ]
[ ]
[ ]
L]
L]
]
[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
L ]




