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Mr. VVilliam Boyd, Vice-President of Marketing, 
Enerquin Air, Montreal, Quebec 

The attendance of Canada:, Prime Minister really gives a boost 
to Canadian companies and leaves the impression that Canada:f 
government and leaders are supporting each and every Canadian 
company. 

Nis. Les Jarmai, Regional Co-ordinator, 
Halozone, Mississauga, Ontario 

We believe that the Teanz Canada approach and the high profile that 
all participants have received through the trade mission itself and 
beyond has proven invaluable. The presence of the Prime Minister 
and the Premiers has opened every door for anybody who, through 
good preparation and bard work, is ready to walk through. we were 
and wed MI Thank you for providing us vitli the opportunity! 

IVIr. Andy Merchant, Vice-President of Sales and Marketing, 
Hartford Fibres Ltd., Kingston, Ontario 

Team Canada procqded an opportunity to meet many key policy 
nzakers and buyers wider one roof It opened up doors for us to  close  
the deals. The impact was phenomenal and I would do it again. 

M. Gilles Dionne, President, 
Navigation AeronavInternational, Lachine, Quebec 

These missions are essential to the promotion of Canadian products. 
They are an excellent way to forin the political ties needed to sell our 
products, which are bought mainly by their government departments. 
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