
After five years, Kuchmé
moved to The Monaco Group
(then known as Ms Originals)
which subsequently intro-
duced the Debora Kuchmé
day wear collection. But she
longed for independence
and after three years there,
Kuchmé left to start her own
label. Joining forces with
Monty Miîlberg, a New York
City dress manufacturer,
she launched the "Debora
Kuchmé" line of women's
apparel.
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IParnass and PeUIY'sdesigns: at the fore-
front of avant garde
fasliion.

machine . . . Nicola and I
mine what we caîl the 'collec-
tive memory' of our genera-
tion to produce new combina-
tions of ideas for the 1980s.
Images of Colonial Rai vests,
Harlern's Apollo Theatre in
the thirties, professioflal
sports gear, rebel guerillas of
every culture, Hollywood's
forties 'glami/lux,' anid
always the military . . . these
are ail part of our intellectual
resource."

The name Parachute was
chosen in part for its bilingual
nature - an important con-
sideration in Canada - and
in part because it carrnes a
connotation of risk. Says
pelly: -We feel ouf cus-
tomers have to have courage;
they must meet us haîf way
with the designs."

While the Parachute look may
not be for everybody it has
certainly pleased enough
1 courageous" people to

parachute Parnass and Pelly
to the forefront 0f avant-garde
fashion.
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ebora Kuchnié has arrived.
~er almosi f ive years with

er own label, she is now
ailed as one of Canada's
remier designers.

toý Nw Yupork, reounts
touchmYo,"u rCn s

hm -"Iloeut heand s
finame d edt it where
I wanty tocde sta Rers dei
torm wan osnot prt do
so rmig plasn par dof lk
strae bge youn get too' any

disappointmetits that way."
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Rer latest coups are proof
enough of that: her crations
were part of a fashion show
organîzed for the Duke and
Duchess of York during their
visit to Toronto last year; she
is a finalîst for the Woolmark
Award recognîzing outstand-
ïng Canadian talent in cîoth-
ing design; and recently
Kuchmlé was invited to par-
ticipate in the Festival of
Canadian Fashion, Spring/
Summer '88.

uchmé's business is in the
nited States. Bonwit Teller,
ergdorf Goodman, Saks
fth Avenue, Lord & Taylor,
d Bloomingdales - ail

Designed primarily
for the professional
woman, Kuchmê' s
collections promote

style and understated
elegance.

Il-known American retailers

into a new area: manufactur-
ing. Founded only last year,
Kuchmné Manulacturing Ltd.
enables the Debora Kuchnié
line to be produced in
Canada, then sold and
shipped directly from Toront
headquarters.

t
irrived . . .and it looks as
hough she is here to stay.

Clothes by Vancouver fash i0fl
designer Zonda Nellis are
known in many circles as the
Iatest rage. Rer creations
have been worn by such cele'
brities as Catherine Qxenberg
on the u.s. television series
"Dynasty," and by Phylicia

Rashad on "The Cosby
Show." And Nellis' desig ns
seIl in the most sophisticated
stores in the United States,
includîng Nieman-Marcus
and Bergdorf Goodman. In
Canada, her fashiofis are
sold at E.A. Lee Ltd. and at
Nellis' new atelier, both in
Vancouver.

Concerned with quaîity as
well as noveîty, Kuchrné is
committed to using only the
best fabrics and is contiinually
increasin'g the variety of her
creations. Designed primarily
for the professioflal woman,
her collections enhance the
female form while promotiflg
style and understated
elegance.
Debora Kuchmé began her
professional career in Toronto
in 1975 as patternmaker for
Canadian designers Wayne
Clark and Aline Marelle.
Within months, she was
creatiflg her first evenirlg
wear line.

carrythe Kuchmé line. For
11988, a sporty casuail une
der the American label
Sketches" is also plan ned.
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