Oetober 4, 1917,

-Pros and Cons of Advertising
Does it Pay to Advertise?

HE large manufacturing and busi-
T ness firms evidently think it does,

They spend thousands of dollars
@nnually in placing their goods in an
attractive manner before the public.
Do they obtain results?  Well, eyi.
dently they do or they would not con.
tinue such an expens: Advertising
has become such a ne sary part of
business operation that the business
man to-day who refuses to advertise
might as well close up shop and quit,
This fact also is true that those im.
concerns which have
risen from small beginnings in a few
years have done so largely through
the judical use of prin: ink.
What about the farmer? Does n
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Pay him to advertise? Why should it
not? If it has achieved such results
in other lines of business why should
it not henefit the farme pecially
those \ th pure bred stock for sale.
For instance, think of the various
articles and implements which are in
every day use about the farm, Think
What a prominent part in the choice
of all these articles was played by the
Ads. which were seen in the various
papers. Then we n to realize just
what advertising means to the buyer,
and consequently to the seller. If a

farmer in his choice of the articles he
buys is so influenced by the advertis.
ing matter which he reads, how can
he expect to hold HIS buyers and sell
HIS surplus stock to best advantage
if he does not do likewise,

We know thats there are many
breeders of pure bred live stock in
Canada to-day who are selling their
surplus to the most convenient buyer
and accepting for it perhaps a mere
pittance when they might by a course
of judicious advertising place their
stock in a much better light before
the buying public, By so doing they
could command a ‘great increase
over their former selling prices,

Furthermore, men engaged in other
lines of business spend large sums ad-
vertising through the medium, of
travelling salesmen. This the farmer
cannot do. The sole advertising med-
fum of the farmer is the farm pre
and it is in his best interest that he
take full value of the benefits to be
derived therefrom,

In our travels about the country we
are continually coming across herds
that previously we knew nothing
about. In fact, that no one knew any-
thina about outside of their own Im
mediate locality. Many of these herds
compare favorably with th, best as
renards production, type and general
utility. Vet the surplus stock of thes
herds is being sold to the mere chan
buyer and at prices that do not nearly
represent their value. It is to the
owners of such herds as these that
this “talk” is more particularly di.
rected. Many others have brought
their herds into prominence by using

FARM AND DAIRY as an advertising
madium. Why shouldn't you? You
have often considered the matter, but
have neglected to carry out your good

Will buy two in Maritime Provinces,
one in Bastern Townships in Que.
boc. and ome In Central Ontario.
Prefer calves two to four weeks
old. Registration papers must be
furnished. Wiite:
Box “D"; Farm and Dairy,
Peterboro,

Stopping an advertise-
ment to save money is
like stopping a clock
to save time. Adver-
tising is an insurance
policy against forget-
fulness — it compels
people to think of you,

you are deny-
ing yourself that which is in your own
hest interests, e anything
for sale, if you want to gradually work
your herd into prominence, Just take a
look through FARM AND DAIRY; see
Wwhat neat, attractive ads we are plac-
ing for our people. These ads are
brinaing good results. Let us know
what you have and we will have our
advertisina staff draft you out an at.
tractive ad.
FARM AND DAIRY,
PETERBOROUGH, - . oONT.
“The Farmers' Own Paper.”

DairyT)oTh
l N roaring

and  developing dairy
heifers—

Don't overfeed. Twice as many
calves are stunted by overfeeding as
by underfeeding.

Don't change suddenly from whole
to skim milk.

Don't keep calves in damp dark,
crowded, poorly ventilated barns,

Don't feed milk in dirty pails.

Don’s be irregular as to time of feed-
ing, temperature or amount of milk.

Don't feed too much alfalfa hay be-
fore the calf is three months old.

Don't let calves suck each other
after drimking milk. They should bo
placed in stanchions and fed grain.

Don't make calf go without water
because it has had milk.

Dont let calf drink foaming milk
Just from the separator—H, H. Kil
dee,
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Brown Swiss Catile

are quickly coming to the front as a

Dairy and Dual Purpose Breed

Study their merits, become a

ward will all be yours

breeder of these cattle, and the re-

For literature and information,
H. Lib

Ralph H. Libby

Stanstead, Que.

Secretary, Brown Swiss Association.
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Toronto, Oct. 1.—The Census and B
tistics office has issued another pre

Canada of the principal grain crop:
Wheat crop is now estnated at 849,164,700
bushels, an average yield per acr
16.88 bushoels

bushels over 1916, The 197 oat ¢ # 10 #i1

catimated at 399,843,000 bushols, as oom«

lots, 37 0 37
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pared with 365,563,000 bushels in 191, EGGS AND POULTRY.
The Canadian rye crop this year i 4 The general tone of the egg market has
194,950 bushels, and ~barley 69,819,400 Inwiroved uring the past few days, but
bushels. biloes have not ad ed appreciubly at
During the past week markets have COUNLEY Dol ta is, however,
been quiet. Farmers are busy with their more liyely export ons, and as re:
fall work and lttle grain has an yel oolpta nre. wradue) ing, some nd-
been shipped. The leading feature 18 the vaien on the resent piy o of d1c to 43¢ iy
B g strongth If hogs. Dalry produos expecied, Home unestiees is felt over
*orm and eggs are selling on & stranger the honvy recelpts of e£gs in the United
Kot Blates, wiich may affect this market ad.
WHEAT, voraoly, At Montreal, fresh eggs are
The &rain trade s busy speculating on §1 04 & ":{--'-T‘f;uf"'m‘;‘ ‘5"«‘ selected,
the price that will be sel an the Ontario '/} 0alnta’ of e and Tresh I poults
wheat orop. Thase nearest to the teade have heavier, but the m kx.-(lh 4
in Toronto beleve that the price will n AN, brioes advescins 4 ar has
be about $2.21 delivered at A|<..n..‘..| Tl o ah % in son '
Wil mean that the farmers will reosive 5 &
approximately §2.10. Manitoba I8 quoted Cokens, apring "“,,kwo‘ 2‘6"‘ oo
i jjtore Fort William, No. 1 Northern, ok undar 4 lbw.. 196 to 300 1 L0 300
$2.23; No. 2, $2.20; No. 3, $2.17; No, 4, Hona, over 4 Iba. .. 3% 1 oy L 4
$2.091-2; Ontario wheat s quoted $3.16 Toouters 196 40 1he 105 0 B0
to $2.18. Niaks e to 00 00 to 00
COARSE GRAINS, Ioklings 160 t0 00 336 1o g0
There now seems to b Iittle kelihood Turkeys cooiu 16 10 00 186 o 00
of oats falling below the 62 oent level for
ANItObE DR ts POTATOES AND BEANS.

some time at least . No,
! are quoted 66%c in sfore Farg

and rye, $1.70
December corn is quoted $1.20 1-4,
real quotes as follows: Oats, O, W.
76%c: No. 2 local white, Tie; corn,
to 32.35; barley, §1.29 to $1.31,
MILL FEEDS.
A fairly active business has besn done
mill feeds
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provadiing recently, Prospective buyers
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and shorts will become staple w

the price of wheat, but as to
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H orts,

Quoted $i6;
$46; feed flour,

l'orwn
At the slightly lower prioes At §7.60 & bush:
ot dian §:

2 C. " Motatoes are
Willlam: barley, mabting, $1.18 to §1.00, MArkel here at

fwure made
3, food controller.
0 I-'nr. that ¢

. ploke:

Ina,

§
On the Chioago market, It Ima been suigest
120 1o be

Juoted on the
2 10 $1.35 per
ed

HONEY,

demand for honey Is good with
I8 prices conmiderably aboy: f
1 Do rm‘.lr ably ll . Lhu.; of last
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