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They spend thousands 
annually In placing their goods in an 

s ivtr?5tlve manner be,oi*e the public. 
Do they obtain results? Well, evi­
dently they do or they would not con­
tinue ouch an expense. Advertising 
has become such a necessary part of 
businsss operation that the business 

to-day who refuses to adveitise 
miflht as well close up shop and quit, 
mis fact also is true that those im- 
mense business concerns which hav 
risen from small beginnings 
years have dene so largely 
the judtea! use of printers’ ink.
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papers. Then we begin to realize 
what advertising means to the buyer 
and consequently to the seller, if 
farmer In his choice of the articles he 
buys Is so Influenced by the advertis­
ing matter which he reads, how oan 
he expect to hold HIS buy.
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Canada to-day who are selling their 
surplus to the most convenient buyer 
and accepting for It perhaps a mere 
pittance when they might by a 
of judicious advertising p|ace 
stock in a much better light 
the buying public. By so doln 
could command a great In 
over their former selling prices.

Furthermore, men engaged In other 
lines of business spend large sums ad­
vertising through the medium, of 
travelling salesmen. This the farmer 
cannot do. The sole advertising med- 
lum of the farmer is the farm press, 
■n.d '* ? In ,hle best interest that he 
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Dairy and Dual Purpose BreedGLAZED SASH cc 
?tUoYu®i>= Study their merit», become a 

breeder of these cattle, and the re­

ward will all be yours.
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In our t„,e|, .bcul th. country we 
■r, continually coming acroas herda 
that pre.lcualy »c knaw nothing 
abnut, |„ fact, that no on, knew 
thlnq about outsids of their own 
mediate locality. Many of these herds 
compare favorably with tha best as

herds is being sold to the mere chance 
buyer and at prices that do not nearly 
represent their value. It Is to the 

«“cb herds as these that 
this ‘balk" Is more particularly di­
rected. Many others have brought 
their herds Into prominence by using 
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tractive ad.

Stopping an advertise­
ment to save money is 
like stopping a clock 
to save time. Adver­
tising is an insurance 
policy against forget­
fulness — it compels 
people to think of you.
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