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Pricing checklist 
Use this handy checklist to track your costs and develop your pricing strategy. 
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Marketing and promotion 
• agent/distributor fees 
• advertising, media relations 
• travel 
• communications 
• materials (brochures, business cards) 
• trade fairs and exhibitions 

Production 
• unit cost of manufacture 
• product or service modification 

Preparation 
• labelling 
• packaging 
• packing 
• marking 

Documentation 
• inspection 
• certification 
• document preparation 
• cargo insurance 
• freight forwarder's fees  

Transportation 
• lading and related charges 
• carriage 
• warehousing and storage 
• insurance 

Customs 
• customs and others duties at port 

of entry 
• customs brokerage fees 

Financing 
• Costs of financing 
• interest charges 
• exchange rate fluctuations 
• export credit insurance 

Source: Forum for International Trade 
Training, Going Global. 
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