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media might be employed such as television and the print media. Another discussant 

f elt that the ads were a waste of money and that the government would do better to 

work directly with small business. 

o 	In terms of overall ratings and comparisons, the commercials enjoyed reasonable 

popularity in these f ocus groups and although certain discussants expressed 

pref erences  for one commercial or another, there were no real losers as each ad 

enjoyed a fair share of popularity. 
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