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Vi v b Wateon entered the oflice of this firm in
1ot and by elose attention and hard work now holds
the positon of treasmpr of this company, a position
wheoh e s most ablv titted for

The warehonse 1~ located in the heart o the whole
e distiiet Tt s a handsome building and 18 equipped
wath all the madorn conventences and consists of four
toreys NGO and a basement. but it haz grown alte-
cether too small and they have had to seeure outside
~toraye capacity for heavier lines of goods The growth
of the business has made ot necessary to find more com
wndious spuarters and the question of hnldding 4 new
w itchonse s under consideration

Clarh Bros, & Co have over ifty emploves and ten
ttvelers covenng the thice western provinees thorouch
v The progressiveness of the firm has hadd its reward
we s evdenced by the numetous eastern and  foreign
fieme who have miven them esclusive handling or made
themr distndbmting agent<  of theit lines in the west
Among these perhaps the most mmpartant are the Ber
hnet and Vietor talking machines, Watsoen JPoster wal)

GEO. WILSON

papets Montrsse Paper Mills, and lbtelie & Ramsay s
flat papers, Canada Tag and Iabel Co . Aalt & Wibiorg's
whn, Rolland Paper Co . the Jdohnaton Hopsbungh Co
Londen, Pz . Milan hand  made papes,  Jtuly,
the Maamllan Ca. of Canada s publieations, ., & O
Rlack. Somersetshire, the Marang Fducational Co., and
AN O MeClute, Chisage
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THE AD. AND THE WINDOW TRIM.

Une of the essenttals of the veally good advertise-
ment s the qualiy of bewmg remetmbered wWhenever any
Iutwre reference s made ta the subyeet advertised. For
atatice suppose won are advertising a cectain line of
boxed paper  You make Yonr newspaper announcement
v amterestine, il the ammments in favor of the line
M conviticin, thaet the terd next time a man who has
readd vour ad sees a bux of nete paper he remembers
the ne dou v edvertisinge In ovew of this, a strong
newspaper ad s onade stronger when at is followed up,
ot sapplemented nalier, by a waindew  tim of the hne
Aabvartisad The devanatmy note of e sewspaper ad.
should alse e the donae attng cote of tie windeow g,
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BOORKSELLER AND STATIONER

The large department stores follow out this theory
all the time aud succeed well at it.  Some advertising
would touch the spot, so to speak. witheut a supplemen-
tary window trim. but only in the ease of a reader being
pressingly in need of the arlicle advertised, or of the
article advertised being offered at a cut rate. When the
woods offered are adverfised for sale on their iutrinsie
merits with mere price a secondary counsideration, a sup-
plementary window trim harmonizing with the newspaper
argument is very valuable,

Theve is a little story of n ghoe sale in a recent is-
e of “Svstom?’ which well illustrates tho valne of
this kind ot co-operation, especially when backed up by
vonuine salesmanship.  Tn brief. the story is something
like this+ Smith, when putting on his shoes in the morn-
ing, disemvers a hole in the sole. Being a very busy man,
he forgets about it almost at once. On the way down
town to husiness. hastily glaneing through his paper, his
exe is allracted by the picture of a skeleton shoe. This
reminds him of his need, and he reads the argument
which goes with the picture.  Reaching his oftiee and
plunging into husiness he soon forgets all ahout his
shoe, and is only reminded of it when, returning from
lunch, he sees in the window of a ghoe stare a yvounyr
man handling a skeleton shoe just as he had seen in the
advertisement.  He stops: goes in, and comes out a cus-
tomer.

Such is on operation, repeated countless (imes when
a window display reminds the passer-by of what he has
already seen in the newspaper.,

A change of newspaper copy i€ a necessity in ad.
vertising,  Lines which follow each other in being made
prominent in the newspaper space should follow cach
other in heing the chief feature of a window display.
Samcone has said that vadety is the spice of life. Cer-
taanly  variety s the spiee of reteil advertising A
manuiacturer mahing one article only must depend for
bis advertising variety upon the ingennity of his ad.
writer in presenting his ad. in a new way. This is a
difliculty which has uot to be faced by a retail mer-
chant. who ean zet his variety by pushing  different
lines of goods,  That is why the average retailer of
the smaller ecities rarely needs the assistance of the pro-
fessional ad. writer.

An advertising poliey of variety and strength, sup-
plemiented by harmonions window trims, cannot fail to
produce results,
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5.000 FACTS ABOUT CANADA.

A\ remarkable little booklet has bheen compiled under
the above self-explanatory title by Frank Yeigh of Torou-
to, the well-known writer and lectutrer on themes {‘ana-
dian Pethaps no one in the Dominion is better qualificd
to make such a compilation. Its value is, as claimed
*worth its weight in Yukon gold or Cobalt silver.”” The
wea i~ a elever one, viz.: a fact in a sentence, giving 2
wonderful wmass of information in the smallest compass
en cvery phase of our commercial and industrial fife, and
our natural resources  The booklet is sold for twenty
five cents, and mayv be had from the Canadian Facts Pub
Iishing Co npany, 667 Spadina Avenue, Toronto
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=\ Mather's X "7 s the title of a novel by the well-

known athlete, C. B Fry, and his wife.  Methuen & Co,
are the publichers,

Vecarding to the Pablishers Cireular, 100,000 copies

of the hist ten volumes of the People’s Library. wlieh

Caneell & O que pubshme, have already been seld
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