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Oldest Established
'869 lx’ndel"(fl-kcrnl: T;r::llo. 'g|4

. Our Motto of Success—
“ Courteous and Sincere Service.”

DANIEL STONE

525 Sherbourne §t. FPhone North 28

Mail Contract

SEALED TENDERS, addressed to the
Postmaster General, will be received
at Ottawa until Noon, on Friday, the 26th
of March, 1915, for the conveyance of His
Majesty’s Mails,on a proposed Contract
for four years, twen ty-four times per week
each way, between UNIONVILLE and
GRAND TRUNK RAILWAY STATION,
from the Postmaster General's pleasure.
Printed notices containing further in-
formation as to conditions of proposed
Contract may be seen, and blank forms of
Tender may be obtained at the Post
Office of UNIONVILLE, and at the office
of the Post Office Inspector. TORONTO.
A. SUTHERLAND, 2
Post Office Inspector.

PosT OFFICE INSPECTOR'S OFFICE.
ToronTo, FEB. 9TH, 1915.

52 A.—5m.-25-7-13.

Much Heat—Little'Ash(‘
Rogers', the Quality Coal

ELIAS ROGERS CO.LTD.

28 W. King St., Toronto

J

PRINTING

FOR PRICES Phone A, 129

GOWANLOCK PT6. CO0., LTD.
103 Adelaide Street West

WM. SMITH & SON
ONT.

CHESLEY =

Manufacturérs of

Church Pews and

Church Furniture
Send for illustrated folder.

—
Two pamphlets in particular apg
recommended to the notice of thoge

contemplating Life Insurance,
They are

The Report for 1914

Results of Mat
Policies 1915 8

issued by The Great-West Lif,
The one tells of a notably prosper
ous year—and the reasons wh 3
The other contains scores of the:
unquestionable arguments—actya]
Policy returns.

The

Great-West Life

AssuranceCompany

HEAD OFFICB - - WINNIPRG

Stained Glass

Free Land fer the
' Settler
in New Ontario

Millions of acres of virgin soil
obtainable free and at a nominal
cost are calling for cultivation.

Thousands of farmers have re-
sponded to the call of this fertile
country and are bemng made com-
fortable and rich. Here, right at
the door of Old Ontario, a home
awaits you.

For full informationastoterms,re-
gulationsand settlers’ rates, write to

H. A. MACDONELL,
Director of Colonization,
Parliament Buildings,

TORONTO, Ont.

HON. JAS. 8. DUFF,
Minister of Agriculture,
Parliament Buildings,
TORONTO, Ont.

Robert McCausland Limited

| 141-143 Spadina Ave.. Toronto I

¢

[ ]
for MERORIAL .
and GENERAL W|ndows
CHURCH pur-
poses, designed and made in the
McCausland Studios, ensure PER-
MANEKNCY, HIGHEST ARTISTIC TREAT-

mENT and SATISFACTION.
Full information on request

RBstablished 1856

DRINK HABIT

THE DRINK HABIT thoroughly cured by the
Fittz Treatment—nothing better in the world.
Rev. Canon Dixon, 417 King St., B.,has kindly
agreed to answer questions—he handled it for
years. Clergymen and doctors all over the
Dominion order for those addicted to drink.
Write for particulars about a ten days
free trial. Strictly confidential.

FITTZ CURE CO.

P.O. Box 214, Toronto.

DO NOT FORGET
62 Church St., Toronto

OUR ADDRESS IS

N.W. COR. OF COURT 8T.

OUR PHONE IS MAIN 7404

We are prepared to execute large
or small orders efficiently, prompt-
ly, and at reasonable prices. A
trial will convinece you.

The Monetary Times Printing
Co. of Canada, ‘vLimited.

\!

Pure Ice Exclusively
Highest Grade Coal

GRENADIER
ICE AND COAL CO.

CHAPMANS, LIMITED
Head Office:

Confederation Life Bldg.
17 QUEEN ST. EAST
E. W. TRENT, Sec'y-Treas.

“Trouble Proof.”

When you go to the expense of

putting a new organ in your

church you want the expense to
end there.

KARN

Church Organs

are so well constructed that
they rarely cause trouble or ex-
pense after once installed. They
are ‘‘trouble proof"—no money
spent every little while on repairs.

— oy

The Karn-Mordé Pilano
and Organ Co., Limited

Head Office—Woodstock, Canada.
Factories—Woodstock and Listowel

Your Reading This Shows Its Value!

So, Mr. Advertis

Canada and to place your com
and considered, not hurriedly cast aside.

A

again-be read with interest.

Remember,

er, this is the best way to reach the best class of homes in
modity, whatever it may be, where sure of being weighed

paper read by every member of the family, and then mailed on to a friend to

too, that unlike the daily paper a Weeklfy stands in the 1ibr‘ary‘ or

1iving1oom until the following week's paper arrives and then goes on file and soO
increases the value of your advertising space seven-fold. ‘ -

Careful advertisers are realizing more and more, .that at less cost and in less

space,

they can secure splendid results by appealing to the thoughtful reading

community through such a medium as "The Canadian Churchman," the outstanding paper

Qf the great Anglican Church.

IN ANSWERINC ADVERTISEMENTS, PLEASE MENTION “THE CANADIAN GHURCHMAN.”
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