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At the present day, wvhen we hear
so much about commercial educa-
tion in our sehools and universities,
it seems strange that so little atten-
tion should be paid to a subject of
prime importance in commercial
life-I mean the subject of Geogra-
phy. While constant improvements
are being made in the methods of
teaching and in the text-books deal-
ing with other subjects, this one lias
suffered gross negleet.

Geography has been well described
by Mr. H. J. Mackinder as "the
physical basis of history." We may
go even farther, and say that it is
the physical basis of ail human ac-
tivity. For is it not a description
of the earth, with all its varied fea-
tutes of mountain and table-land,
plain and desert, ocean, lake and
river, forest and prairie, continent
and island, air and ice, rain and
sun*,,hinc, in all their complex com-
binationm, which, since they form
man' immediate environment,
nmust largely influence his activities
in all directions.

ln Germany, for imany years past,
able men have devoted themselves
to the special study of geography.
Ever since Ritter's time a specially
human turn lias been given to the
subject by his countrymen; it lias
been recognized that the ultimate
aim of geography is to study the
earth as a dwelling-place for man-
kind. As a result of this careful
cultivation of the geographical field,
a voluminous literature is growing
up, and many valuable results have
been attained. These results are
likely to prove valuable, not only
in the study of history, but also in

their bearings on industry, on com-
merce, and on colonization. For
example, in Germany commercial
geography is something practical,
something that the merchant and
the merchant's clerk can take with
him into his office and apply to his
every-day transactions-not the
somewhat barren thing that is called
by that name in many of our Cana-
dian schools. It embraces a field
that touches the practical business
of commerce at every point.

Modern commerce is no longer
the monopely of any one nation; it
lias become cosmopolitan, and car-
ries its operations into every quarter
of the globe. The intensity of the
competition is felt by every nation
and every merchant; and we are con-
vinced that while speed and strength
are important, they are of little
avail without knowledge-superior
knowledge must in the end win
the race. Hence we believe that
modern commerce lias become an
object which ought to receive full
recognition in our schools and col-
leges. It is a subjeec worthy of be-
ing treated in a scientific and philo-
sophical way, and of being placed
in the curricula of all our univer-
sities.

The growth of commerce in the
past has been intimately associated
with the progress of geographical
discovery. Without the explorer as
a pioneer there would be but little
advancement in trade. And as in
the past so it is at the present day,
commerce is inseparably associated
with the progress of geographical
enterprise.

It must necessarily be so if we
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