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President’s Message
I am delighted and honoured to be appointed President of The 
Canadian Chamber of Commerce in Hong Kong for the next 12- 
month term.

Last year's President, Eliza Chan, did a great job in expanding our 
efforts into China, and in making the Chamber more responsive to 
business members for whom English is not the first language. This 
message and each of the magazine's cover stories are now in both 

English and Chinese. Eliza was also responsible for encouraging interesting and high profile 
events with a China focus.

The "Profiting from Partnership" conference in early May was wildly successful, with more than 
75 delegates from Canada attending and another 75 delegates from Hong Kong and China. I 
talked with many of the Canadian delegates and it was refreshing to see so many Canadians 
now exploring business opportunities in the region. My appreciation and thanks to the lead 
corporate sponsor, the Bank of Montreal, the many co-sponsors, volunteers, and organisers. A 
special thanks to Eliza, Leslie Henderson, Paul Lam, Scott Mullin and the many volunteers who 
put in extra hours and late nights to ensure this conference was such a success.

In the upcoming year. I would like our new Executive to continue Eliza's initiatives. I would 
also like to ensure our members feel they are getting value from their Chamber membership. 
Over the summer months, each of the members of the Executive will be calling on corporate 
members to ask what the Chamber should be doing to add value. 1 also encourage any member 
to call me with ideas you may have.

Our Chamber incurred an operating loss in the last fiscal year ; the first loss in recent years. A 
loss is also budgeted for this year. The reason for these losses is that, beginning in January 
1994, the Chamber had to lease its own office space. Rent and related costs will be about 
HK$600,000 per year. This is an expense we haven't had to bear in the past.

Thus, the new Executive will be looking at ways to increase our annual revenue and keep our 
other costs in line.

In the next month, we will also be looking for members to chair and sit on our various 
committees. Please let us know if you are interested in taking a more active role in the 
Chamber by volunteering your time and expertise to one of our 15 committees.
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