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PICTURE POST CARDS

COMIC CARDS IN CANADA.

Y o June 15 Warwieh Bros & Rutter, Tutonte, will
IS have veady for ummediate slhpment a complete stock
of Kaphael Tuck & Son’s splelid pictute posteards
Thia English thm have tahen  mto  the production  of
pusteasds the reputation fong since atinne! by them for
att goods ol the Wghest quabty, and the Torouto  firm
mentoned are then sole Canadign agents  An spection
ol a sample tange of the Tack cards allords bhoth profit
and  amusemienl,  for the  comic cards  are  extremely
indicrous, and the art cards are nghlv wmsttactuve.  The
colaring wm some  of the cands s extremely fine. More-
over, e sub cts ale all auch as can be bandled by Can-
adlan dealeis, e addition to their stock of tocal and na-
tional view cards The Tuch productions can be retailed
al 2 tor Sc. or a half-dozen m an enelope for 15¢ There
are several thousands of different numbers to choase from
Far appuphateneas, the “wiite avay’’ series s un-

f.ake Louse, Canadian Rockics,—Macltarlane Rcnies.

surpassed These cards ave comics and contain an open-
Mg acnulefte i sorpt, whieth the witter can continie as
he pleasey

Raphael Tuek & Sops have also adiled to their general

sertes a tange of Chtistmas peiare posteards, some 200

i pumber, winch should take remarhably well with the
holulay ttade Thev should supplement all regular stachs
ut Chtnstiias cards

AT LOW PRIOCES.

PIHIEL Mantreal Tmpartl Co e a mest unteresting
l aeries of piciure posteants i oolors and imitatnon
cicinng which they are selhing al a price below the
orduany hall tone  They are thoroughly experienced in
Una hine ol grods bavatg been i the business (ot fifteen

230

years, ami have, therefore, prepared all the styles  that
will best smt the buying public.  Their stock, which is
well assoried, includes beautiful scenery, types and fancy
cards  Sawmples sent on application.

NOTES.
In witting to avertisers of preture posteards, readers
would confer a favor by mentioning Bookseller and Sta-
tioner.

Among the most attishie cards  issued are the  Tuck

coflette serles, in which the coloring is extremely soft
and deep, resembling oil colors,

Christmas posteards  will undoubtedly be good value
this year  lun many instances they will be found to sup-
erswde the otdinan Chnistmas card.

{ is estimated that millions of pictorinl posteards and
huandreds of thonsands of souvenir books will be sold in

St. Lonis during the progress of the fair.,

Amoug the best aelling cad Is in Toronto, apart from
local view cafds, ate  those howing  motoring scehes,
those with tartan designs and thoae with reproductions of
Gibson pictures.

A ludicrous “'write awayv® card in the Tuck collection
shows a duckless male in bathing and au austere old maid
innotentls scated on the bank.  The wording begins, °*1f
vou have nothing gn—""

To help the wrade  in disposing of picture postearnds,
Warwich Bros & Rutter have now an the ocean a large
ceusignmment  of revolving show stands, which will  he
ready for shipmeat about July 1.

A prool of the growth of the picture posteard busi- -
ness in Czuada mav be found in the advertising pages of
Bookseller and Stationer.  In April, 1903, not « single
posteard advertisement was to be found. In April, 1904,
five tirms dealing solely in posteards placed advertisements
in the paper,

By far the most popular cards in the eves of the Am-
eriean toufists are those bearing pictures of the King and
Queen. Pictures of Canadian  public men are also in
favor  This preference is no doubt due to the fact that
the cards are not o be had in the United States, and
are therefore novelties.

Same retail stafoners are at last awakening to the
possibilities of the pictorial postcand trade.  One emter-
prising menchant down east 1ecently placed an onder with
Mr. Macfarlane, of Toronto. fer sixty thousand ecards,
made up of a selection of thirty designs. These eards
will be retailed in sets of thinty.

Deaiers are warned uot to handic vulgar or indecent
cards  The beginning of such an action will undoubtedly
mark the beginuing ot the decline of the postcard busi-
ness.  Once vpon a time the trade in valentines was high-
class and profitable.  Dealers know what it has become
tomday  So far as is known, Canadian wmanufacturers of
postealds ate irreproachabdle




