
HIS METHOD.
SOIKER- Whlencx'er drinik I eau t %xxoîkic au a1 let utgo."

Jonc- W uchthe drink?"
SoKLK1 -Na: the wark'."

THE NEW ART.

A D\'ERTISIN',G.-Au experienced jaurnaliat la apen far
engagement; alte ta wirite up artistic sdx'ertiseinents;

firat-ciasa solicitar: not ' a local fakir" a nly nîediums able ta
psy salaries %%-ieu bue> faîl due necd appi>', sud sucli must bc pre-
psred ta psy iraIt far services that %vil) lie energeticaîlly and cOi-
cienfi>' rendcrcd.--A,lvt,. in Toronto Paper.

This is about on a par %'iîh the adverîisenient inserted
bv the ambitious yaungc man ta wlîam w'orc iras not Sa
mýucli an abject as a -odsalary. That is ta say, ini
point of frankness. Ini ather respects il formas samewhat
af a cantrast.

'T'his aelf-poasessed yaung inan apl)ears ta belieî'e tluaî
the canvas is more poii'erful than the pen. WVill ho
join tue ini pasîtively asserîing furîber that the canx'as-
back duck is more powerful, an the table, than the
décolle/lé dantestic bird ?

The artisîic brandi of journalismi ta which he belonga,
is nat the sanctunt sort or the wood-cuî kînd. It lias la
do onîr îîith advertisements. Art in adverîîaing is
highly dlesirable, nat ta say necessary, in these days,
when ane af the g-reat ambitions af aur lives is ta succèss-
fully atvaid thie advertisîng anares lu the papers in aur
endeavors ta get at te nieirs. The aid and original adver-
tisemient used ta be ixritten thus

MR. IILIAM% JOHN ROBINSON

BECS TO ANNOUNCE
TO '121E INHABITAN'JS aO' 'HuS TOWiN AND SURROUNDINO

COU NTRY
THAT HE lIAS JUST LAID) 1N AN IMMENSE

STOCK 0F
GENEIZAL DRY GOODS, GROCERIES, CROCKERV, BOOTS AND

SHOES, HARDWARE, PAINTS, aILS, G.LAiSS, ETC.
FISH, HIAMS, CANNED GOODS, PATENT PIEDIcINES,

S'T'.TIONERY, ETC., ETC.
EVERYTHINO BOUGHT FOR CASH, AND MUST B3E SOI.D

EARLY TO MAKE ROONtf FORZ FItESH
IMPORTATIONS.

CAL, ANI) EXAMINE!
NO TROUBILE TO SHOW GOODS!

FARMI PRODUCE TAKEN IN EXCHANGE!
REiMENiI-ITHE E PLACE-TW0 DOORS NcRTH OP THE POSI'-

OFFICF.
WILLIAM-% JOHN ROBIINSON,

?$OTED CHEAPl STORE.

A mani dîd îîot icquire a university degree to become
authar af an advertisemnent of this nature. There iras no
particular literary fin)ish ta it. or classical halo around it.
It iras simrply a plain, commion, board fence annaunce-
mient, that you could rend wvithout running.

B3ut now they prepare advertisemients on different
plans and specifications. A sort of lambent nimbus and
picrures accompany themn. Thle type looks colder and
more mnenacing, and, as to the letter-press îcself, experts
are ils inventors and fashioners, and irili suifer hereafter

'êur it. 'l' so cauch a business puif that it can ho sand-
îviched in bcîween hunks of real news, wiîhouî disclosing
its dread identity untîl too late for the unsuspecting vtic-
tim to escape, has becorne one of the greatest of modemn
vîc--îhlat is to Say, arts. So ire find brilliant jaurnal-
ists devoting- thecir lime, talents, inventive genlus and
repulation ini a riexv and prolific field. Probably that is
why sa muany papers are comparatively spiritless and
sensatianiless these limes, and so sîrangely given to calm
facîs, ediîorially and locally How i s this steady sap-
ping af thte very l ife-blood of the Press 10 be stapped ?
may well be asked, in hollow tories.

Our adverîising hiero recognizes the presence of
"fakirs " in lte new field. Sa can any one when hie

cornes across a paragmaph of this sort:
A Rusmnso TRÂDEr-The celehrated M\-aginnîs Brothers are

doing a stuipendous trade these daya. Customera are climbing
aver each athar's backs in the mnad effort ta reacli the counter
and be served. Policemen guard the doors to keep back te
surging masses. This firm are selling resdy-niade clatbing 50
per cent.' below coaI, and giving aira> valuahie presents as wcl.
No wander they succeed. No surprise that îbey dawn ail oppo-
nents. The>' are the Napaleons of tbe clatbing trada, snd xviii
neyer mecl îvith a Waterlaa. Cal, sec and be canvinced.
Elsewhere in thia issue thia enterprising.bouse makes a specific
announcement.

That sort is the patent, undîsguised, twenty-five-cent-a,
lino fakir article, warranîed ta suit any style of business.
or nlo charge. The oesîhetic, art-joumnalistic, college
graduabe style reads like this, and gets a place on the
ediîor's page:

AGREES îVITH THE SIfl.

Conversing îvith Mr. Joues. of the firm of Joues. Brown &
Smnith, dry goods importers, that gentleman saîd yesterdsy ta a
Sius: representative :-, I enbirely concur iu thie opinion
advanced by thie Siti as ta the need of more strict ecanamy in
the administration af aur civic affaira. Taxation must be
reduced, if ive wauld have a prasperous sud canteutedrpulace,
Times are bard, money scarce, sud the masses lied lb difficult ta
malie bath ends meet. Therefare, let us have aavîng in every
departmeut. Sa far as our business is cancerned, (the speaker
ivent on to sa>) ie bave scarcel>' felt the bard timea, because
ire have arrauged aur prices ta meet tbem. Our sales thia ses-
son are ahcand of at seasan's, audwie shahl try ta keep this up.
Yes, yau have heard arigbt. Our Mr. Braowa starts next week
for the Eurapeaa markets. Ta be sure. I believe in adverbising
-and advertisingiluthe Stt, toa. Caad-day, sir!'

Thle irriter wlîo can go tlhe rounds and elabarate
indefiniîcly in this fashion certainly wvants his salary every
pay-day.

Nar 'vanta that salar>' amaîl.
Let us trust this noble and outapaken Professor

af Puifs will get a job-a good job- ane that will give
,hin a chance ta display bis erudîtion, ta tranifesî bis
lave of labar, and ta earn glar>' and big money.-T. T.


