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Experrenced exporters already rehed on the1r own sources of 1nformatlon They tended »
. to f1nd the GMORS to be not as useful as the1r own contacts

e Partrcrpants are d1v1ded on the 1dea1 format for the GMORS but for. many it wouId exist
. .in a database that they may access on—hne at the trme of the1r choosrng However there
,would be some demand for hard copy R B

"“‘,Part1c1pants generally con51dered the U S market to be the most 1mportant Many belleved 3
S that there were emerging markets in Mexico, Latin America, South Amenca and the Pacrﬁc

L rim. However part1c1pants sa1d they would export wherever there was an opportumty to .

K make a sale.
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o The_discussions identified a need for improved editing in future GMpRs.

o Participants had few comments on design because they were more interested in content.
- However, the groups identified some design elements (contained herein) that the
Department should cOnsider to improve.the at\trac_tiveness of the GMORS.

' erth the exceptron of the pork exporters many partlcrpants were not aware of the

4 Departmental—assocratlon cooperation in the’ deve10pment of the GMORS Asa result

"+ many participants recommended that the Department coord1nate efforts wrth the
_~assoc1attons in order to. better service. the 1ndustry ‘

“ Few part1c1pants endorsed the suggestron of having advertrslng or sponsorshlp However

if the mformatlon ‘was percerved to have value, it would not pose a problem.

“Most part1c1pants would pay a nominal fee ]USt to make sure they covered the base with
. this 1nformatlon . o : .
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In their enrr'ent forrnat, GMORSs are more useful to novice exporters.

o The:Country Guides ’for.the'VFishand Seafood sector were very well"received.
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