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demand fror post cards for special seasans, such as
Christinaç. St. V'alentin&s*. Day. Fater. etc. We showv
there rarlv in the r-ensoaa in the wvindows and mention
tlaem an the newNib.ilitris or on the dodiers which %Vc
sienti out every wvek.

Wc ait-l a 4r-at mny av:lI'uns I.> haviaag thein dlis-
;alayed rieur th<- cards.

.1lthougli the çraze as getting tu bc ail aid aàne. il.
doci nolt sem tu lie lagang an>. as there i-ceins tu be
mure dcaaand titan evcr for the goot) cards. aînd we se
noa reaion %,çiv :t Nho<uld nul. last for years.

Charlia L Neles. Guelph.

The post card business lias reachcd ita liruil, in tact
il. dia that a yeair ago. and) -now il. as maore of a stafie
lino tai a niovclty. lThe Eale irait crcatcd from Uie
alburt business and the ravalry of procuring the greatcst
atumber af diflerent cards front ail parts of the wvurld,
bul. il lias becrne su cheapb and) extensive thal. t.la cul-
ltctir.gt bas btcomol l.arcrit and) the nuanher su great
îi:al. ticy are ton, common.

Ais far as aur business in conccrated. l.hcy will ai-
ways bc kepl. fur transieit use, this bcing tic easicr way
ai rcminding those al. hust of your vliercabouts, but we
do nul. expect, 'bc volume ut ta-ade ive bad lasl. season.
and wcithin a shrt tile i. wall bc rcsl.racted tu local
vaewra an.d cards for the, Ncasans >uch as- Vakentincs ant)
(i:rieuaamas onosç

Four or rave ycarà; agu ive put uli our uwtn cards.
Spea-aal photos iwcre taken. hali-tones Dindc, cards eut
irrni creatis Ibriaitul boards and) printet) by local ment.
Thesc %vu soit) t» thousands unl.îl te Canaduan mnanufac-
turez-. got Ilir raze. and) noir ive have specual vicwvs paît
uit by ltenti. The sale lat ycar %vculd bc front 20 a
tliubaand in nay more. Wc also have an cacliasive b>ook
of Guelph viecws made up by the Aibertyp iC ompany.
11raoklyn. and whicih rctaals for fiîy cents. tii thesc ive
erold 90(1 ina three monUas.

Do Dol. thank1 i amn j'c.slnltstic and tal. Ille posa. card
bu<aac-..- as filnaiet). as al. as not. but 1 cian-.der that it
hàs re.-c-hed st-- highest Ioint. Ikîe.the, cheap cornac
lines, seinle of wvhîd are tue nasly. bave hcip>ed <-onsid-
crably to lîring daivn tic lune oi the ivhole lire. and) al-u
tu reduce thec prace. At larzsent, 1 have un tarder in for
twclve tbiousn%1. which gocs ta parovo tiîal 1 arn not yet
quatc out. of iL.

As fur general business. 1 thinl. 1906 'cili boit its
own an ai; lunes, but it 'ciii be a ver>- difficuit thingz tc,
beat 1905. 'chai ivas a re<-ard-brcaker. 1 think. an ail
the'.c parts of tintaria.

J3&. 1. Andersmn & Cao, Lndan.

The. dcccltajaîaîent of the post cardl taae ivlUi us ini
Uic laaiî 1<w ycars bias bten quite wtunderful. Wc rcrniai
bier -waith %%hat (car and trczning our farst ordrr %ça%
liac<d (o.,r 3.00t cards. ani taur clatit-n at Uic rapiti di-
1p053i ut thern WC ver- te fi-st laroe tc h2atle the .8-
cal &&-r.-enir cardai. anti ft-r the fia-st ticta veaus itai auate
a 5mai'. laut. alaa* (o-r whipoai.n cha dcveiap.ý quiîc
&a. rap3dily zs the artitle iti-ci. S..un aIl lthe uther
sî..-rs Wlre in hne. antd n.-%v bazaars anti even druir
s.%.,rk have vnterri lte «--mit-a-t

Thao càrd.% in Izat-te dentianui are tht.e ù! lical an
terest. th.aiugli titre ha-. be-en anr inteasanc denanl aif
late- for Canadian views

We fiat) il diflicult Io anake a prAper display tif
crard%. te varielv rit st tndi-.. O>ur l-.cai views. 'calh
&steos«a ns wc a1-1w tin a recolt ng stand on Uic

coîtinter, and the othcr Uines are shown in baskets. As-
aF.rtîaaents ai Çanadian scenes in anc, conaies ini another,
fiant-y in anothe-, and i-a on. With regard ta the pas-
subilt. coriitinîaatioa of the trade ive arc rather pcssimnia-
tir. Tiacre will always lac a deaiand, more or less, for
the local view cards, btali for the atiiers ive icar a
%lump nt aaay tîanc. There arc signs noir that ina carnics
and) iaicy cards the demanél is siackcening.

There are altogether tao xnany îaaaking souvenir
caris . the miarket is fairiy floodet), and) sîaeaking front
our own experience, il 'ce wverc ta place orders with al
the travelers 'cho cail an las soiiciting, instead of
thoîasands wc wroula soon bave millions.

One regret.table teature ai the card tratie bas beï-n
the. pi:cing on the miarket by saine dealers ai nuxnbers ai
comics wvhicla, toi put il. very mildly, arc decidedly vul-
gar, andl the 'criter has laeai mare than surpriscdl that
sorte oi the itetter ciass ai retailers have given thest
cardai a piace on thciir counters.

Wc suppaose the souvenir card fine 'ciii hc inucit- the
zagaie as aiher lines. outside oi those btrictiy staîtie: sales
'ciii iluctuate, some lines xvill drap aut, andi oniy those
wthichl appeai to the puîblic ivill rcmaan.

E. G. Nelsan & Ca.. St. John.
The post tard business bas grawa with us tramn a vcry

%maall latginning about tha-ce ycars ago, ta anc ai thie uost
Imapîortant. branchies ai Our business. Wc seli mare of the
lala viciw cardai titan asav allier, but a. lthe saine tine il.
%ei-ns taat alaîtoat any artistlc card, wital seli. Wc do.nol.
liiank thre 'ciii bc any suddena drap in the busine-s andi
hare litIle doub.litMat. it 'ciii be good for seine tinte yet.

AN IRREGULARITY IN 'IRE BOOK TRADE.Ithei johbiag business in Canada ±hvtre i; tan injustice
being dune thal. it inight bc el Io t refe- 1-j t the
uareseni tante an the columus ai lionkseller and Sta-

1 aoner. Most. tanadian publisiiers rcprcsent cc-rta
ailier putblashers cather of Grcat Britain or the United
States. As thear relirtesentatives thcy alone are given a
range of -amples, enter int an agreement. ini i-ore cases
antaaduce lthe %vlhu- Uine for lte firsi. time, andi quite
jusîly fecd thal. they shoulil bc Uic proud possessors af
the ragha. ta profil. tbvreby.

The arreguiarity and injustice corntes 'chen another
]tabl>r with ccveteaus eye observes that bct has nnissed
somctbing, ard immediatelv sets out. tu out-do the
raghtiui represcantativo in a legal but nevertiteless nol. a
tîtraigha.iurwvard way.

-in instance of titis camnes ta lthe writcr*s notice at
the present lime. The Mussa»l Book Comxpany have ela-
tertil intu an agreemnent 'cith 1. N. Faulis, of Edunhua-gi
anad London. ta o bctiair sale representatives in Canada.
Their sucess 'citit this line last year promptet) abhers tai
endeavor ta .tccra th, au-enty. %vihe. being unsuccessflgot
snie Er.glish publisher Io b-ay sanijaes ina sueli a way
tai Uiey are pat suspected as havung botta bougit for

<7anadian trade. itoping ta be able ta practice thic saine
accepation %vith the filhlng of subsoquent arders. in the
nicantinie Uic 31usson Book Comnpany, -who are the right-
fui representatives. suifer ta the extent, that the allier

Again. how oitea lthe Canadian reiadent representa-
tivts ai thc Englisth anai Americar. publiuihers arc un-
jubtiv dralt 'iit. andi ini soin* irases thle estccm in whicb
tht-se pulalisites boit) their repa-esentativcs is lessencid b>'
an attempt on the part ai Caaian Publisbers toi dca)
direzt. Sureiy there arc repuiar citannels through whivh
trade sitouit pass. and) the repuiztion ai ail Canadian
publishinz houfss suifers becaute of the petty sznalhns
of tomie few.
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