
saionpd in the U.S..

The final anal.ysis of organizatiozial factors by transf or

prici3ng method by country is presented in Table 4 (Panel C). The

s±gnificant size variables are the. saIe as f ounid in the analysis by

country. Addit1ionally, non-maarket TNCs dif or by size of their

Canadian susi4ar.ies. A cQwItry-specific fzLnding regarding

industry is that ail Canadian wmtal/mininig TNCs use markIet transf or

prices, wh4le all U.S. mtal/iing TNCs u~se cst-bsed muthods.

The size f indings in Panels A, B and C ilustrate the stili

unreolve relationsh1ip between TrNC size and tranfr pricing

practics Research suggests that ].arger TNs s non-cost based

method (Tang 1992), that full-ooat TNCs are smaller (Bor3kowsJci

1992), or that 3arger ?NCs tend to use Earket-bse prices (Al-

Eryani 1987; Yunker 1982). Teefnig respotdb h

transfer pricing coices of U.S. TNs (maktbsdslso

$1,2 milli versus non-aret sales o $5,025 millio), but not

by Cnda Ns hr aktbsdTC vrgd$,0 ilo


