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 L. r,  • ....- 	' The Midwestern and 
- 4 . 	,...,-,-, --..- Great Lakes regions, which 
- - .. t  . - : "...* - -,',---- - ''. * 	' éncorni*aass Illinoi s, Missouri, . 	. 	, 	_, .,,,..: 

-. ' - , -..-::-...,,,.. 	Wisconsin, Indiana, Michigan, ,„,_ . . 	 Ohio and Kentucky, can be 
characterized as having a high , 

level of expertise in the biomedical and 
- agricultural biotech sectors. They can also 

' 	boast a strong corporate présence in the region, 
induding Abbott Laboratories, Pfizer Inc., Monsanto 
and De Kalb Genetics. Growth in the sector is further 
supgorted br world-renowned research institutions, such 
as the  Dona d Danforth Plant Sciences Centre the Van 
Andel Institute, the Chicago Technology Park, and the 

- Biotechnology Centre at the University of Wisconsin. 
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Service has the market 
knowledge you need to 
succeed in your target 
market. Our Market 
Research Centre and 
our offices abroad 
have prepared over 
600 market studies 
available for free on our 
Web site. These studies 
will help you identify 
foreign business oppor-
tunities and learn more 
about your target market. 

This is an overview of the market. 
For a more in-depth study of this 
market and for other studies, visit our Web 
site. When you are prepared to do business 
abroad, you can use our Web site to get in 
touch with our offices around the world and 
request personalized services electronically. 
www.infoexportgc.ca  
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FROM EXPERIENCE. OURS. 
TRADE COMMISSIONER SERVICE 

• Mark& Prospect 

• Local Company Information 

• Face-to-face Briefing 
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See Insert for your No-Industries contacts in the United States  


