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1. FARM AND DAIRY is published every
reday. It is Mfonudsh

Dlatriot, Gnebee
Ontario, and Bedford Distri uebec,
Dairymen's Asociations, and of the Cana-
dlan Holstein Oattle Broeders’ o

2. SUBSCRIPTION PRICE, $1.00 a year.
ritain, $1.20 & year.

Great Britain, For all coun-
except Oanada and Great Britain,
6 Notices of the ex-

add 60 for post
e e M R
#ubscr who then continue
the paper until they send notice of dis-
“ntﬂ‘nldnn. 0 subsoription s oon-
:l'lul (o:hman than one 'h:;l"u‘: :nrl‘:
m. A year's subscrip
!ur?alnb of two new subscribers,
3. REMITTANCES should be made by
Office or Money Order, or
. stamps  aooepted for
amounts joss than $1.00. On all checks
add 20 cents for exchange fee required at
the banks.

4. CHANGE OF ADDRESS. — When &
ohange address is ordered, both the
old and new addresecs must be given.

& ADVERTISING RATES quoted on ap-
plication. Copy received up to the Friday
preceding the following week's issue.

UNITED STATES REPRESENTATIVES

STOOKWELL'S 8PEOIAL AGENOY

Ch! Office—People’s Gas Building.

New York enue.

& WE INVITE FARMERS to write us on
any agricultural topic. We are always
Dleased to receive practical artioles.

CIRCULATION STATEMENT

The paid subscriptions to Farm and
Dairy exceed 15,249, The mctual circula-
tion of each lssue, Including coples of (::.

per sent bscribers who are but
ly and sample copies, varies
from 16,150 to 17,30 coples. No subscr
tions are accepted at less than the full

ements of the circu-
showing its distribu-
provinces, will be

OUR GUARANTER

We guarantee that every advertiser fn

this fssue is relial We are al o do

use the ertising columns of

Farm and Dairy are as carefully edited

a8 the reading columns, and because to

our readers, we turn away all un-
scrupulous advertisers ould an;

da
issue, that it is reported to us within a
m:‘d.mm m'm at we find
the facts to be as stated. It s & cond)

tion of this contract that in writing to
advertisers you state: “I our adver-
tisement in Parm

w
and Dairy.
Rogues shall not ply their trade at the
of our subseri our
trifl disputes between subscribers and
) n':‘n-m men who advertise, nor
pay the debts of honest bankrupts.
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MACHINERY AND CIVILIZATION

The degree of civilization of a peo-
ple is measured by their ability to
multiply their physical power. Hence
it is that our civilization is largely
dependent on our machinery. So
long as the farmer turned over the
earth with a crude spade or a twist-
ed branch of a tree, he was depen-
dent altogether on his physical power
for his existence, and it took him all
of his time to make a mere living.
As soon, however, as the wooden plow
came into vogue, the farmer did as
much in one day as formerly he had
done in several days. Hence, he
had more time for self-improvement,
more produce to sell, and he was
thereby able to buy better clothes,
live in a better house and _ive some
favored child the benefits of an edu-
cation. Then came the steel plow,
and a still greater multiplication of
powers,
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And so it is all along the line,
The binder and mower in place of
the sickle and scythe, the threshing
ing outfit in place of the flail, the
hay loader and the horse rake in
place of the pitchfork, and power—
electric, gas, steam or wind—in place
of mere brawn—all of these tend to
elevate the farmer higher and higher
in the plane of civilization. The in-
ventor of an improved machine is
worthy of all honor. He is deserv-
ing of a place among the great ones
of the land ——

AN UNEARNED HARVEST

We say that civilization tends to
lift the farmer to a higher plane of
civilization. But ie machinery doing
all for civilization that machinery
should do? Is the toiler receiving
the full measure of the increased re-
turns of his labor made possible by
machinery? We do not believe that
he is. Another factor here enters
that enables a certain class of the
community to reap an unearned har-
vest and put into their pockets a
large share of the wealth that ma-
chinery is enabling the laboring man
to produce.

So long as land was tilled with the
crude spade or the twisted branch, it
had little value. All that land pro-
duced was necessary to support the
life of the laborer who produced it.
By the use of improved machinery
whereby one man was enabled to
produce several times as much as he
required for his own personal use,
land was immediately at a premium
and became a source of profit to the
man who owned it. The price of
land advanced. The laboring man
who formerly had only to g0 out and
start to till a piece of ground, now
found that certain private individuals
had laid claim to the earth and be-
fore he could use it he must pay for
it.  The interest on the purchase
value of the land was almost enough
to make the difference between the
value of what his labor could produce
under the old conditions and the
new,

So it is to this day. Every im-
provement in machinery that makes
it possible for the farmer to produce
more by his labor, is immediately re-
flected in the increased value of his
land. The man who starts farming
now-a-days must pay such a price for
the privilege of using a part of the
earth that the advantage that ma-
chinery would otherwise be to him is
largely absorbed by the interest or
rent that he must pay. Does not
every machine introduced make it
that much more difficult for the ten-
ant farmer to become a freeholder,
and for the young man without a
farm to start farming at all? After
all, are increasing land values such
a boon to the community as we are
sometimes inclined to think?

Many a battle has been won in the
end by an army, badly beaten, but
which would not give in, and stayed
right with the fight. Many a farmer
has won a success in the end be-
cause he never stopped to think of
the failure he was making of things
in the beginning.

AIM HIGHER

The average farmer may make a
living. The really satisfactory pro-
fits come when our production is
above the average both in quality
and quantity. Farming needs in-
dividuality of character and purpose,
just as the running of a store or a
factory. And yet in this and every
other country the majority of farm-
€rs seem to be quite content to be
classed as “average,”

Working on the level is monoton-
ous. The farmer who milks scrub
<ows, depends on the dealer to select
his seed for him, has no particular
use for new inventions in the machin-
ery line and in other ways gives evi-
dence of his unprogressive tenden-
cies, has “no kick coming” when his
boys up and leave him. What is
there to interest a boy in milking
cows when it is just “‘milking cows,"”
that, and nothing more.

Suppose, on the other hand, that
that cow is a pure bred animal, und
that the boy is trying to make a re
cord with her. Will the boy be in-
terested? Just visit some of our
leading breeders and see for yourself
the interest that everyone around the
farm takes in the cows, Even pedi-
greed grain gives the farm work
added interest.

It is easy to get into a rut, Keep-
ing cut of it is a matter of ideals,
Let us set a high standard for every
product produced on the farm and
then devote ourselves enthusiastically
and energetically to the accomplish-
ment of that ideal. Then will we
hear less talk about lack of interest
in farm work, Monetary returns will
be greater and we and our children
will be bigger and broader because
of our ideals

UNWHOLESOME AND
OBEJECTIONABLE

The specimens of advertisements
we turn away from Farm and Dairy,
as grouped on page eleven this week,
are but a few samples of the busi-
ness that has come unsolicited to
Farm and Dairy, but has been re-
fused insertion in our columns. The
revenue these classes of advertising
represent is a sum so large as to be
almost unbelievable. It is estimat-
ed that over 37% per cent. of com-
mercial advertising available is of
this kind. One of our weekly con-
temporarios in a recent issue had
over 40 per cent. of ity commercial
ads. made up of these classes of ad-
vertising, which is absolutely refused
the use of Farm and Dairy columne.
Another farn paper contemporary
on one occision this last win-
ter, carried as high as 20% per cent,
of its total commercial ads. made
up of this kind of advertising! One
Toronto daily, it is estimated, carries
over $40,000.00 worth of this busi-
ness annually |

We draw these facis to your atten-
tion in order that you may still
greater appreciate the battle we are
fighting in your interests; also that
other publishers of Farm papers and
weeklies and the dailies may come
to see the error of their way in pub-
lishing advrtisements of the classes
in question. There is a big moral

June 5, 1913.
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“Clean as a Whistle”
The Rural Publishing Co., Ltd,
Peterboro, Ontario
Dear Sirs,

It is a pleasure to look through
the pages of your paper. Every onc |
is a8 clean as a whistle, and each car.
'm&.—‘awdm&;su‘lf the |
» Whether
personal or in print, My warm con

responsibility in this connect
which many people and publish .
as yet have not come to recogmi;

BIG BUSINESS ON THE FARM

Every class of business men iy
this country, except the farmer, have
learned that business transactions
must be conducted on a large sc.l,
if they are to be most profitalle
Buying in small quantities is expen
sive; individual marketing of small
quantities of goods is even more ex
pensive. It is to take advantage of
the extra profitableness of big bus;
ness that many of our mergers and
combines are formed, Almost ever
day we hear of several small busi-
ness men in some of our cities who
have combined their interest in 4
Joint-stock company in order to reap
the advantages that come through
buying and selling in large qu
ties.

I'he joint-stock comp.ﬁny, however,
is not as adaptable to the country as
it is to the city. When several busi
Tess men join their interests toy .t
er in a large joint-stock concern they
practically give up control of their
business. This the farmer does not
wish to do His desire -to run his
business indepeadently is an inherit-
od trait ,and if the farmer would take
advantage of “big business” 1 th
ods he must find some other method
than through the joint-stock com-
pany,

The cooperative concern, in which
each farmer manages his own farm
and combines with all his neighbors
for the marketing of his produce and
the purchasing of supplies, is the
form of “big business” best adapted
to rural districts,

Do big cities grow big men? The
Christian Guadian recently mad. in-

vestigation as to the
Town versus birthplace of the mem
Oountry  bers of Presiden: Wil
son's cabinet, and the
results of their amalysis is i in
favor of the country. With ore ex-
ception the President’s advisers all
began life in the country or a small
town. In the Dominion Cabiner, ont
of 18 members, all but one wer: born
in the rural sections or in small
towns. Of the present provincial
premiers in Canada mot one was city
born. Tt would seem that a childhood
spent next to Nature inculcates more
of the attribubes that lead to great-
ness than do childhood days spent
in the rush and roar of the ciy
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