
Student paper wants eye for an eye!
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Pm'by Ira Nayman 
and Doug Saunders
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T he staff of the Ryerson 
Eyeopener celebrated the 
paper's 25th birthday this 
month by butting heads with a 

media megacorporation — and getting a 
scornful glare in return. f

Operating out of the basement of 
Toronto's Ryerson Polytechnical since 1966, 
the Eyeopener has long been a radical al
ternative to both the mainstream dailies 
and to Ryerson's journalism school paper 
The Ryersonian.

And, according to Editor Mike ’ 
O'Connor, it has always been called "The f 
Eye" — both in print and on campus. It * 
actually uses that term in its advertising, 
printing and employment contracts.

This created some embarrassment when 
eye magazine appeared on the stands ear
lier this month. Published by the powerful 
Torstar Corporation (which owns the 
Toronto Star — Canada's largest-circula- 
tion paper — as well as scores of other 
papers through its subsidiary Metroland), 
eye uses the visual look and editorial style 
of the student press to sell glossy advertis-
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"We've had a lot of explaining to do,"
O'Connor says. He estimates the Eyeopener 
received between 20 and 50 calls a day 
asking about eye in early October.

The Eyeopener may have a copyright in
fringement case against the new tabloid, 
even though the students have never reg
istered their name, O'Connor says. But Doug Saunders
when the Eyeopener approached eye's law- Right between the eyes: Ryerson Eyeopener staff send the message to eye maaazina 
yers, "they told us 'go ahead, try to sue us. w
We're too big.'"

And the Eyeopener's own lawyers told 
O'Connor they couldn't afford to fight 
Torstar.
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— but it would cost a lot of money and I Jarrett says the Eyeopener1 s request for a 
don't know if we could afford that." $250,000 out-of-court settlement is unre-

Steve Jarrett, editor of eye, claims the alistic. "In some circles," he says, "it's called 
Eyeopener wouldn't get very far in court. blackmail."

"They wouldn't have a case. We didn't 
steal their name."

"We've talked to lawyers, and some of 
them have said we have a really good

O'Connor says this is ironic, since a 
corporation the size of Torstar could easily 
sue a small paper for a similar name in
fringement.

"They're a huge corporation with an 
entire floor full of lawyers just waiting for 

...... . .. ... , something like this to happen and we're
editorial guts, Hemnck writes, that will lure people into justasmallnewspaperstaffedbystudents." 
picking it up every week. The Eyeopener staff picketed Torstar's

ewspoper publishing corporations hove token a finan- *We want to get down to the streets,' Jarrett says. To this YonSe Street offices on October 17 and 
cwl beating in the last couple of years. Overall ad en()( representatives of eye have approached a few student burned coPies o{ eNe in front of the main

r Toon65 W Dr0e newspopers ore °°wn some '3 per newspapers to try and get freelance writers to cover events at entrance- O'Connor says they were "try-
centtrom universities. *1 don't think the mainstream press covers what ln8 to embarrass Torstar into talking with
ÏSS’Trt «VsliveralMtherf'mlRiBh. oms „n at univenity cam|w»sotall.-except when somelttng without using lawyers."
Into this market, Torstar Corporation, publisher of The U nn inrr„tt „vrLnoj u In a sarcastic October 24 editorial, eye

Toronto Star, has launched eye, 0 weejdy entertainment tab- n jT L " , . . . Managing Editor William Burrill re
kid. The first issue of eye oppeored on October 10. It hod IttHe « One publication on the streets that is not impressed is sponded to the Eyeopener. Claiming they
advertising and lots ofcokur, leaving on obvious question only ^e Eyeopener, me student newspaper at Ryerson Polytechnic were trying to compare eye to a "pizza-and-
partly answered. Institute. Since its inception 25 years ago, the newspaper has beer-stained school newspaper for jour-

scenorio for the ouvs in thé boordroom ** , wanted toaef a niece of them ' fomsKtiJuhe v!hî 7^ "Practically," O'Connor wrote in his
^ SSiS, He questkm the viability of 0 own October 9 editorial, "we don't stand a

tha, S CÎZZÏÏSkÏÏKriî ‘-JL-trt* snowball's chance in hell."
that, since both publtcolions appall to tcttglllv the Mote fctifa. mtadwols. In Ihe fyeopenei editoool on the "Essentially what ley, is| saying is that if
owknce, tlBuaeviloblethotlh^rwaificanpeliltoti|gang you have enough money, y„i can screw
lokfaatofcea 0Ver anyone you like. Just because Torstar

;^2tgrfoZ'ay,^adn?r„s
our name."
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Corporate ’zine eyeballs NOW
by Ira Nayman

N

name.

withdrew the sample ItoaKKulolion. tile bad feelings created esoys; to, by palling oal a compel», total». 'Iky

^ tiSklïZ,“ tlL kte. iaWhg: Iw^tmWsmNid/O'tonaasams
"Dear eye, This is greed, not need. MichaelHaukt. laughing oil up, "is the reader."
the way to the bank.' In his story on alternative weeklies in A fourth publication is also involved. Showtimes, a movie
Toronto, Heinricks writes, 'Those expansive social consciences review and information weekly created out of the ashes of 
over at, uhh, NOW, haven't surrendered their salaries and net Metropolis—anentertoinmentweekly which published in the 
revenues to the Scott Mission or Hoirie n refocestalianschemes. ' k,e 1980s—hosbeenobsorbedby eye. Many of Showtimes' «

'You think that's hostile?' Jarrett asks, laughing. staff now work for eye, which carries an eight-page advertising
'I find it very undignified,' Hoi le ft replies. Be adds that insert with the old publication's banner,

regular NOW readers were surprised at the level of animosity. 'from on editorial standpoint, I find it really confusing' to 
Eye's argument, that ‘Hollett and company , .ore really carry Showtimes, Jarrett admits. But he says it was a tradeoff 

shiny, happy people, badly dressed — and making lots of for getting circulation in theories: Cineplex-Odeon, which had a 
money' carries no weight with Hollett. 'We created a business stake in the publication, was losing a lot of money on if and 
to have a newspaper,' Hollett soys. 'They're making a paper looking for a way to close it down, 
to have a business. ' Hollett believes people will support his brand of 'point-of-

This kind of aggressive content seems to be part of an effort view journalism.' 
to be hip in order to appeal to a young audience. 'Eye needs ‘People find ideas and passion compelling. '
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