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Structure: 

-- The brewing industry  {SIC 113i) i>raziucee 1a5er1-A-1e, uDeer ,  ang 
stout, bath battled and•draught. 'Tâe inluetry fécUsSem direbtly dà 
boàsuàers and thehospttality iniustry eel:A re:ajar customers. Key 
backWard linkages are to the malting.industry aqd - d the paakaging 
ir,dUstry'for-battlàà, boxes:and labels. 

The Catadise brewing ineistry is-darimated. by three Eau-go onmanies1 
John Lebett Limited, the 1:Liml 2er.1  Crn/zallies Limited arg'..car4trig OTaefe 
UnitseWhich tOgether hole ,97%,.sharet ae the damostim market. Ite 
firàt tsdp are. khe Largeand are Canadian awned, Jahn Labatt by 
uasolin. LIJoite (4191 0.e'ipi71117:1i1 eheree representing 	 .coritx01.) 
While maority control of The'MaIson Camoamiee Lintiéedle held by-the 
t,.10.1.son 	CarUpg toyeefe  Liiilited i p.i% e,...rned by the T.T4(.. 
2iem, Roumen`.5 of pata Mall. several.  'smaller regional brewerieL 
and 4eported brebds, acmunts got. the retaining 3% of the dnmeetic 
Mar-  Itet. 

isiftiLe three major . cantenieS dominate teie Çanadian -,-industrya 
market is diVide ieto p.iLmarkets se:Tied- by breweries in each 
province. 	due . to provincial gi:P1,7=1:t r .1e4-11Lat-141n3 tilat 
require ilc.nreW..er ta rrainte..n pr 3iti 	1  tt 	in.a province „Lf 
it ',.-Nrishes OD market ite brerids' therg. The rMeait  i a-tightlY 
controlled, concentrated LIdustrY with,production" -agmented almng 
provinoIal 1.i4ss, limiting the eoceendes mf sale aVallable to 
Carleisnubrgwitg opetetions'and thus in=reasingtheir venerability 
to intameiorgl dcmPer-41Pri- 

Perfammece::  

- L9/33 the Canadian brew-Lag industry 	total  tes 	i.342  
miLIi with: surnient of appFoxime4e11,21.13 millian'héatalitres. 
Inciitry ébiln7rear.sànouànted for 5.4%Of -tote fccd 'abd beverage 
iiY. 9t-Liprieres:in. tbat yam, and .9% ce total  manufacturinq 
.industries shipment-1s. nuployment  LA 1.9,131 was apprai -slmate.l.y. L3,000 
re9i..msenting a 5.31 intrease eriam 19SD. rne.tr,ebrim i.ndoett7 is 
àigEdlIcafetly. èxpDrt.orianted-, withemarts valued ,at : $1.57 Ui 	..n  
1.981-1àd paports Of -dn1y.$19 - mi1Jicn. exCIPeierof Liele.Min# 
arrangements. 

- ,cmielia!s Majorbrewing OOmpanies are blelY coloPetitiVeand : ele 
- indis1=1.17:has been prafitable,and ne excelleat finanbiel reServes. 
Ëowever, in the huzz e ghrieking demind capacity atinzatiCil ratea 
haVe.dpopped off tim abojit e% Ln recent yesrS -ter  SÉ!veral decadee 
.of constant grueth, and profit margiaa and.finendial reseres have 
'declined somewhat.. ?,.e a -  re2,ult1 =petit-1.bn Ear market "ahare'hae 
intensified nongthe,xajor firms with stra4ger Re;VerLkiing-ecrta, 
•ned packaging•to appeal . to'cansuMer tastes and ned:oradualm . eubh es . 
Lw  caldrie ànd,icw.'alaohol beverages. Among.the mast sucaesseut 
effortS his :bee. the ortduatidn, uzider license,O'f:majorl.t.S. brands 
ta'aapitalize 	tha.'mpl3.1 ovee . advertiaing:1 US. television 
-nelomore.s. 

2. JSTRELGIBS •AND WEIMIEESE5 • 

aj structural  

WEiLs Canadian brE:ders.are .1,a.reDrmi9g well  iri  the-warrent aMestic 
raegatory eivironment there are zinie struatural .,!eaknesSes In the 

.irelustzy  glat çould become apearent in a Tore internationally 


