
crease in sales volume in 1991 was 37.3% on average and
ad as follows by area:
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-eas, the most common problems cited were the lack of
terms from suppliers and from the national banking

i increasing costs of merchandise. Additionally, in the
iome articles, competition from government stores and
idors was cited as a handicap.

nt survey was carried out by INEGI in 1987 in Mexico
dalajara and Monterrey, the country's largest cities,
ig the number of stores (S) by type of product, their
-employees-(E)and-annual- sa-tes- (Se) in- thousands current
i the wholesale and retail areas:
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