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ADVERTISING ADVICE.
ItEAliAlli.I. Afi EiTlS13if T'W M IIN the denter gs'a tirel of

huler dispay nalvertie.
muent. anud ha no particit.

lar linvo to nelvrrtinr.. li tinsi t altiiet
laut weil writ ten ndvert isemns.nlend-

itg off w-ith osnnntle toica'.
l'or exapilelt', ie lowgtu ly souch a

phri se "'.e prof aoi th lise puating
as in site <'atiig of it," anal tnIks aout
ltrilttuntta puitliingas. nt n ijnd up bay
tellg thant prop'r ingredentanke
t. good mIdntl tal utt jutast na genuine rool-
len <'liaiith nake gaood nuits Irorniratais
ntt the tsore to -. Thae trtiina
taurkey ti antiotier suct subject. liere
tre atelr' abtjectas whtcha t my lie writ
tent uptaon i n nice hsàatty way • wnrar
ingr off, New Year Ilromaear. To be
Weill reaset $uters'desa the Bust (Stinke-
spenre). The World te Full, A vet -S'n-
non. The ston prifte, Mudly Itoada.
Mnrk-t Tour Wlent. ai Baa 4sbeil of
ithetmnti.m. 2 )segreenx in lrce'sig
Po.nit, A Winter linnt, The l'ondis arr
Froten, The Io«tnen are Gont, .A finat
Full. lie ltîtrodnli'a now, Th's Illenk
Windxt, The Ilonry Froat, Naia la .1Jask
Frost. Ail thse headings van tlw taken
nnd written about li a rendalh wny
leuple like ta rend nent. chntty waitty
articles, even if they are advertimi
nientai. nch headang uashottld lhe' enrried
in tlie tuid of the writer t wo or t bree
iottra and thtglit ntutit, nd ailteat
w':ll be suggeasited tliat I ill la.
surprisinig. lit they eannot he prop-
eriy trented off-linnad. Advertisetm'ntés
writ ten s a hurry tarie gene'ttsrally fail
ure's. Tlere fituit lie real dow)îvnariglt
earnest ness oni tlie part iof t ta' % roter,
especinlly wisn he tas not a parafe-ssiaon
ndterarti .r. I ,rst tittspté. an. lw
poor. tiut luxurannît tlioightlé, idens
anal asnyimg wtil rame with ptrntac-.
I.ver.r ntin sait ixs original ai lae trie
sulfaentt>y hanrd, for or4ienht ln not
a atittiirti gift exc'p t tin very rr. a i-
estne at t ait tac Called or gittnlit.v le
aftena. nay ninl% nys. the resault of hardl
anil lhonealst inhor.

FOR TIIl('I.OTIIIF1t.

Al1 the retai.1 clothiera. viev liii quiesi
t1soi a1 n'dver aatisig in the pers-ir liglt
talit ilt ffects eai individua firm

<lat eaitn clothaing imei liseve in
naaîi.rtsitng ti otw forni or another.
itis is 4lso'wi by the alnost coistAnt

uwo- of prusters' itk. I au tela ln tay
tug that clothiig In a well nlve'rti.-d
t.hrough fli publirita ne aitny other
branch cof ia-rclande. The grent
inmt n to parsenit the' tmeaisety of
wa'nrtng nyj.nrei-put a man in mIti

W somethling lae needs and he will
lamy ait if le naà money e'nough. In
order to creae a demand for nn nzr-
tacle, the advertuattnent mîuast appear
in a rendNble and attrnetive mantn-
ner. It in not alway the 'tu!'a" which
contané. the mcoct highly-clored and
anoolthly poliseed ienlcteces thait e-îl
the mist good . tle bluint, plain, ion-
ast style in fur better, but this enn
tin .arrvied ton far. There Io n happy
mimrxîm nud lt must bc riache-d In
ord-r t .tumakie an *ad" the most et
fec ta ve.

lat nîr.tng an ndvertierent lx hr.-
ast. nol <nb.l a.th the rendr. but
MAt tî ,urul*'. Conviction carris
negtl In orier tu Mnak othera liq
laew' j.'our ttory you muet bi thor.
ught. .mitater %%th the tk a tint >our
harga.tin are north adv-rtiaing-and
worth th< coutimer's attent.on.

Nevwr promuur anything li an "ad"

whach you do nert, or cannot. carry
oit to the letter.

loncty as Ihe very >-t policy In
nalvertining.

Uime good jolgment ln thr melection
of a medium.

Tlere nr eto tnny different wayo
of nles'rtdin thnt It la tant er.sy to
dlicrlminate. however, q have sno lesi
tancy Ln onying that there la no bttter
or murr way of renching the public
ey. var 4nd ounse than throughi the
newwapprg.

It t. baril to Ynnke a compnrLas
of the relative retusrnosuf different for.ns
of nlvertieing. for the sidmple rennon
that you can nhwer tell what inductcl
the purchanmr to corne to your atore.

I lt-lieve in tulvertioing. lin every wny.
éhape and ormin. but pince this re-
xtriction to Iny a"-'Iay muet tint
ho fakm.

To my not et it kI hon enterprise and
good bunin(ant ludginent, ta nee, a firm
get out Jarge roadimde advertialig and
postiei ; 't lUp Iarge sigis on the
store. use libernI space fin lte new.
palier%. make attrnctive winlow dis-
1nlays of ndlvertmed lini'as. 'It keep stock
tii gond orsier, decorate both incal
ami outsmidIn of tlia store with the ool
for mie. anl iainke the tore both lit-
viting and Intertiltig to thi. trade.
It l 'a gonod Ien to stuiy to make
the «tore ae popular a poatible. Oue
vou grt people cming to your store
yot have no trouble in gnining their
trade.

lhere ire certain elenients that con
li:ne to give an ndvertistenent tei
createtst strength. anong thet'r are

rourtoustts trentment, a daeiire to
pietnase. pohltenmis nnd obliging ian
ierrs, a Itrnper diasplav of aalaesmanehip,
not nlonte in sowling up ta the goocha.
but nfter iffecrtig n sa'l. ta lenve
the cumtomer ln thalt hnppy fraine of
inind when he will mnake aditionn1
purcerinwea and have no ieitation ln
reecdmnendang your gond,. and yniir
i et hoda4 to hté friendm. -Charles M VIe.

lier ln (listhier anal Furnisher.

ADVF.niT8ING A NECFSSITY.

"h.e only hueimnq man who ena
Siford to lspense vith advertliing le
hp man vha hns no busincas to engage

in htietneus," Paye a well-known ad.
vertainer. " I have made ndvertiulng a
aitudy for yenro, and the more I look
into the queistion the more I nm con-
vinced t3int It tn an absolute neceaslty.
If I had enough roney to retire trom
htitinraa. I might oppose tie- expen.
diture of large ume in advertising
knedjum,. but 0o long na I have to
depend upon a commercial pursuit for
ny incone. I muNt depend uponn adver.

tiring to influence, If not bring me
business directly. Tt la only a question
0f the bent me4diima. A greaut many
inen start out to advertine with n
flurry anad blare of tru. eta. and then.
heau-ne they do no£ get Immeuiate
result in the way of a*h. they say
that alvertiting does not pay. Now.
any experience4 aidvertieer knows full
well that many of the bernefits a ndver.
taNing are not visible. They may come
in ai thouannd ways that we never
count upon. I use trade paprra ex.
tenasively. and I do not expect that
every man who readis aur advertiae.
ment w.l write to tell me of the fact,
tior do I expSt that when he even
write., after reading the advertige-
ment. that he 'W-Il alwnya mention
that he Iaw ;t. If the dealere, however,
would more frequently toetnion where

they ser the narrrtitement that In
fluenced themis in writIng ta a bmtanes
firm it would prave of Rest valuse
to lie ndvertier né weil na ta the
legitimate trade paper.

MAXNNIsi ANI) MI;Tll)S.

At the outoet it must le diestinctly
underatood that oanply putting one's
bualnaci enrd ln the pnper ln, in ItaeIf.
a very feeble attraction, and to catch
the repder' eye n striking hcad line
or denii munt he utoed. The colunits
of nauy newîpars containing n
menningle.s lot of t wo.inch "nde," one
alter another, wth little break lin the
type or vvriaâtion In style. remind one'
more or a t huines dliretor- than the
mute representation of i live bucsine
concern. and in the renson why on many
dealcra grumble at their advertising
billa anal complaini that they do not
pay.

If n gardener planted n garden with
good seted and thlefIt 1It to tise mercy
of thie %veed, nobodky would sooner are
tie nmitake nud neglect than that mnie
ndlvertiner (the name la mispIaced) who
pnyx his coin for an ndv'ertiing apnce
and theui neglect. to keep It clean and
attractive. It i better, In my entistna
tion, to put ten poarly-written adver-
tienienta; in a pnper during a month
than but one fairly good one, beenune
the chnnge excites curiosity. and curi
oNity it the bump of human nature
on whichi you must operate t bi asuc-
eenusil. The way ta bnve frexh adver
taementa. if your time i limitei. La to

lnve a blank hook at home, and when
youi find nit laen in a t you read or
hear. joit it dlown la the forai of an
adiertaiieient, anit so alwnys have a
atock on htînd t draw fromt. Rend
other people's advertiaementsa, especial-
13 st the large cities. anit notice points
wicht you cat utilie. and watch local
event and work thea mto your adrer-
t taermsent. They make your local notices
and ttpace work hand mn hand.

Many people walf tell you ltat idtui
a hard matter ta keep atlvertisementa
frea'h and attractave. and ma in truth
it Lé, but ts It not al).o !!iilcult, and
onten tedious, ta weit on customera
and muit their varying fancies ? If you
had ai clerk wio wuan impatient or
uînwallaihg ta obestow enougha labor and
tack to x-Il to these custorners, would
yout keep ins ? In 't, therefore, a valid
excuse ta allow tlie queston of "liard
work." which Sl Indispensable In any
lias' of succas to deter you fram reach-
.ng the traite for which you pay the
etawupnpers ?-D. T. Mallet t.

The Canndinn Governinent has con-
sultel the Marouis of lipoti on ai pro.

jecteld comnercial treaty betneen Ca.-
ada ant Mexico, the former allowing
the free iniportatioîn of Mex!ciLn rnw
mugar, cotton nunl tobacca in exchange
for the free importat:ioi listo Mexico w
of nniàndtann whivent and fiour, manu
factured cottonoa unî.d n colleun and mtun-
chinery.

8.nce the Cunada Cotton Coupany
purchnard the Ontario cotton m.lls at
linnilton extensive Improceients
haîve been commenced, and the con
pnn> propot.es ta increase the capacity
of the mill from 400 ta 800 liands. A
nen dye houxe as an course of rrection
that will Ns one of the finext in Amn-
crica, and improvel machinery le being
put l. The output of the tnil will
consist principall,' in future of colored
shirtings.


