
for better quality lmported merchandise but it is
llmlted by hlgh tariffs.
lmported consumer goods are usually handled
through an exclusive agent who carnies stocks and
also takes large indent orders f rom wholesalers.
Botter quaiity merchandise le retailed through
supermarkets, department stores, or specialized retail
outiets in major cities. The greatest volume of gooda,
Up to 80 per cent, however, is solci through the market
trade whlch le domlnated by women. Specialty items
are, on occasion, imported directly by retallers.

Investiment
With very few exceptions, any companly carrying on a
business in Nigeria must be locaily incorporated. The
formalities of Incorporation are tlme-consuming and
the services of a Nigerian iawyer and accountant are
recommended.
Nigeria welcomes most foreign investment but
requires from 40 to 60 per cent local participation.
Certain busi-nesses, by law, must remain excluslvely
in Nîgerian hands. Legal provisions aise exist to
prevent the concentration of Nigerlan ownership
among the select few.

Advertlslng
Significant advertlsing is normally undertaken enly for
consumer goods and is most effective when direct,
forceful and continucus. Speclallzed technical
products are best promoteci wlth end users or in trade
journals.
Newspapers and magazines, principaiiy in Engllsh, are
widely read and frequently used. Radio provides the
greatest coverage and does net depend on the ltteracy
of the potential custemer. Televîsion, whlch le
government-owned, le used for selective advertlsing to
the most affluent Nîgerian. Bilîboards, posters and
cinema advertlslng also provide good exposure.
Merchandising vans witli loudspeakers are wldeiy
used in market areas and are an effective means cf
promotIng consumer Items such as soap,
pharmaceuticals or foods. Such vans norrnaily carry
stocks for direct sales.
There are a number of active advertlsing agencles in
Nigeria, ail of which are Nlgerian-owned.
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