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Advertising Business Methods.

MANUFACTURER, WHOLESALER,
RETAILER, CLERK.

Would a free sample copy of the publication

AD SENSE

interest you?
you “YES."

A postal card will bring it.

We can truthfully answer for

To its thousands of occasional readers we
we will say that this MODERN, FAULTLESS
EXPONDENT OF ADVEKRTISING ‘JOUR-
NALISM is published in CHICAGO, at 373
RECORD HERALD BUILDING. Its thou-
sands of regular readers need no information
on this point.

The subscription price is 1.00 the year and
the PREMIUM OFFERS on the side will be
of much interest 'to you if you have an office
or a store.

All sample copies are equipped with the
egulation subscription blank.

Every Business Man

n -earch of valuable up-to-date Ideas
should send tor a copy ot

Profitable Advertising.

[t contains rrom 8o to 130 pages of original text.
profusely illustrated. Egl CENTS for a sam-
ple copy. $2.00 for 20 Months (until the end

f1902). After June, subscription price will be
$2.00 per year. Address

Profitable Advertising,

Boston, Mass.
KATE E. GRISWOLD.

.. Two dollars means only two hundred cents, but an
idea may mean two thousand dollars.

Nation;ln Banker

84 & 86 La Salle St.,
Chicago, Illinois.

A journal of national circulation. Is
read by bankers, capitalists, investors,
retired *merchants. If you want to
reach a good class of buyers and the
moneyed and investing public, advertise
inthe National Banker. Sample copies
free. Advertising rates on application,

“Short Talks on Advertising

924 pages 123 illustrations ; sent post-paid
on receipt of lpl:ima.
Paper binding, lithographed cover, 25 cents,
Cloth and gold top, uncut edges, $1.00.
CHARLES AUSTIN BATES
Vanderbilt Building, New York.
‘“ Mr, Bates’ Masterpiece. It is interestingly and
readably written—more readable than one would believe
ssible on so hackneyed a subject as advertising—and
t is illustrated by pictures intended to lend a humorous
turn to many of the sentences in the text. For those
who want a generalidea of advertising principles, the
pook will be found valuable, and even the readers to
whom its subject is more than familiar will find it an
interesting companion for a leisure hour. It is full ot
apothegms, every one of which rings with a true note.”
—~Geo. .'. Rowell.
« Excellent Work."—Buffalo Evening News.
« Interesting and profitable."—Baltimore Herald.
« Lively and Sensible."—Philadelphia Evening
am.
T'a' andsome and Clever."—New York Press.
« Should be read twice,"—(leveland World.
« Should be on the desk of every advertiser "—Cleve
88,
“%gﬁhing we have seen."—Buffalo Express.
« Most practical and helptul."-- Minneapolis Journal
« Every advertiser may read with profit."—S¢t. Louis
% ch.
P?&m:s bas rendered a service to all progressive
. »_Philadelphia Record.
business men. ive Books.”—B:
« Mostr nteresting of all instructive Books. uftalo

Times.

0 i § value."—Cleveland Leader.

‘“l!?‘ll::ltlh?x:g‘de:;x;d‘;;m or commonplace."—Buffalo
cial,

“ Full ot snappy, Adad-
vertiser. ! e
d readable.”- Baltimore American.
‘l' %t;;l;igtg i:'ill to prove interesting."— Pittsburg Pra.?a.
« Should be in the bands of every business man.’—
Philadelphia Ledger-

hints."—.

trade report conditions about the same as
last week, with no special feature worth
noting. Jamaica oranges are coming for-
ward in larger quantities and are in fair
demand. Shipments of apples abroad
continue light, compared with last season,
and the quality of many is not up to the
mark. Better grading is needed. Prices
are quoted as follows: Lemons, Cali-
fornia, $4 to $5 per box; fancy Malaga,
$2.75 per box; Jamaica oranges, $3.25 per
box; $4.50 to $5 per barrel; grapes, 25 to
35¢c. per 10-1b. box; Almeria, $5.50 to $7
per keg; pears, 40 to soc. per basket"
apples, $3.50 to $4 per barrel; bananas,
fancy, $1.65 to $2 per bunch; cranberries,
Cape Cod, $7 to $8 per barrel, sweet
pctatoes, $3 per barrel; Spanish onions,
goc. to $1 per crate; Canadian, goc. per
bag.

Grain.—The only changes necessary to
quote this week are in wheat, which is 1
to 2c. higher all round. Barley is dull
and unchanged. Oats and peas are firm
and in good demand. Corn, rye, and
buckwheat remain unchanged. Receipts
in the country for the most part continue
light.

Groceries.—On the whole, the general
grocery trade has shown somewhat more
activity this week. Sugars move slowly
still, but teas and dried fruits are in re-
quest. Otherwise, nothing out of the
normal is to be reported. Yesterday a
decline of 1oc. in white sugars was re-
ported, and an advance of 1c. in Valencias

Hardware—The on'y changes quoted
this week are in window glass, prices of
which have been raised owing to the ap-
proaching close of navigation. Not much
more will come into the country until
spring, as it costs too much to transfer
from Halifax. Prices of other commodi-
ties remain fairly steady. The volume of
business being transacted in shelf hard-
ware is very good, though it can hardly

be said to be above last year’s total. A
large bulk of the goods being shipped
now go to northern points, and the

region between Rat Portage and North
Pay.

Hides and Skins.—In spite of some
little deterioration in quality, often to be
secen at this time of the year, prices of

hides remain steady. T.ambs and shear-
lings have advanced in price about 5c.
Deerskins are coming in quite freely, and
the market is steady at 11 to I2cC. Tallow
is firm. From Chicago, an irregular
market is reported for packer hides.
Packers generally are sold ahead on
native steers, and with a fair enquiry,
they hold prices firm. Branded hides,
however, are beginning to accumulate,
and cow hides are offered freely, and
prices are barely maintained. Quotations
are 14c. for native steers, 14c. for heavy
Texas, 12%c. for butt brands, 12)4c. for
Cclorados, 12c. for heavy native cows,
and 10% to 11c. for light do. Country
hides are quiet, with No. 1 buffs quoted
at 9Yc.

Provisions.—Butter is coming in freely,
large rolls and dairy tubs selling at 16c.
There has been some common butter sold
at 10c. Considerable quantities of poor
quality butter are on the market, for
which it is very difficult to find buyers.
Cheese is quiet, jobbing at g% to 9¥jc.
In hay products, the feeling is easier.
Leng, clear brings 1ic.; breakfast, 13c.;
hams, 13c.; rolls, 11c.; shoulders, 11c.;
new laid eggs bring 18c.; held, fresh,
16¢.

Wool—No improvement can be refer-
red to in the woolen market. There is
absolutely no demand. Letters from
England, though speaking in some cases
of an improved demand for the finer
qualities of wool, mention that the
grades wmost similar to those given
here, such as Lincolns, for example,
can be bought at 5%d., which is equal
to 11%%c., laid down, here.
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American
Newspaper
Directory.

Tells the circulation of all American
newspapers. Revised, corrected and re-
issued every three months. Sixteen
hundred pages: Price Five Dollars a
volume or $20 a year.

BATES.

The American Newspaper Directory is
the only reliable guide for the advertiser.

No man who advertises can afford to
do without it.

What Bradstreet and Dun are to the
mercantile world, the American News-
paper Directory is to the world of peri-
odical publications.

A new advertiser will get from the
American Newspaper Directory a better
idea of the greatness of his country, and
the tremendous possibilities in newspaper
advertising, than from any other source.

If an advertiser spends only $100 a year
' he should have the American Newspaper
| Directory. - For his business may grow,
"and his right expenditure of his money
become increasingly important. The time
to learn how to spend $10,000 a year is
before it is spent, otherwise the spending
may be disastrous. :

Many times the best paper in town
costs the advertiser no more than the
poorest. The American Newspaper Direc-
tory tells which is which. 3

The paper that was the leader in its
town five years ago may lag behind to-
day. Even one year may witness aston-
ishing changes. 1f you are spending
money for publicity, it is vastly important
that you should know where to get the
most of it for the price. ~The American
Newspaper Directory gives not only the
present circulation rating of every paper
in America, but shows their history by
quoting past ratings.

The book costs five dollars a copy, and
a single reference to it may readily save
or make many times its cost,

All newspaper directories but one are
erroneously optimistic about circulations,
The American Newspaper Directory may
occasionally err on the other side, but
that makes it all the safer for the adver-
tiser.

CHARLES AUSTIN BATESs.
New York, June 24, 190I.

SAPOLIO.

A growing need created it—the adver-
tising agency system. One of the earliest
and most successful workers, George P.
Rowell, is still in the field. He originated
methods. Others followed. A first early
step in advance was his publication of a
list of all the papers—the American
Newspaper Directory. He has never
ceased to love it, and labor for it. Soon,
out of the gross stupidity of imitation, it
became a rule that every agency down to
those of Oshkosh or Oklahoma, must
issue its own directory. An awful waste,
' for not more than one out of ten was
worth shelf room. If the National As-
sociation of Advertising Agents could
| agree long enough to buy Mr. Rowell’s
\Directory, publish it officially, and drop
all the others, it would accomplish some-
thing.

ArTEMAS WARD,
Advertising Manager for Sapolio.
In Fame, March, 1go1.
Five Dollars a Volume or $20 per an-
num. Sent, carriage paid, on receipt of
price. Address

GEORGE P. ROWELL & CO.,

Publishers American
Newspaper Directory,

10 SPRUCE STEEET, NEWjVORK.




