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HaIf a cenîsry ha. gos. by
.in-e GSerhard Heînîzman,
-îngle handed, made hi. firat
pianos. Lie il th, oldesi ot
Canada.s pians-craft.men In
making and marketing the fir.1
succesatul uprîght piano.. he
stands out a. a pînneer,
Io -day hi. repatatio i. D)o-
minion-wide ln every rom-
msniîv the piano that hear hi.
nom.e is known as Can.aa.
Greatent( Piano
Demand and farîory to-day
osîsîrîp all the tounder.s orîg-
nulCncpin

yeî the onvaryîng goodnes i.
-tilt hoîl i- -1 ~ry Cerhard
Heintzman-ihe intention io
hsîld worily pas.îng from
W4athe inon,

N0 betier Piao. can he mde
than the Grhard Fleintzman
has always 4-e fi embîîdîe

and tone-munîairung earsfit

tlke- nu --ey -e style idea.
fi ha. the nienit y<>îî look for su
a lîfetîme parchase

is prîce i. aoasoally 1_w for
q..lîîy s, aso-.lly high.

SGerhard Heintzman Limited é
seL5 Shron jtee
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THERE are some things you can buy aby th nkrsname alone, and a good piano
is one of themn.

StYIe features varY-yet ail pianos look much alike on itbe outside. Unies. you are craftsniasî enougblu to udge
the ment and structurai refinemrent of a piano, unies. yourear ia trained to detect the beauties and shades of ils forte
there ia but one safe and sound basis for preference-the
intention, abiiity and reputation of the maker.

You can be sure of a good piano only when you know
that the maker habitualiy means to make good pianos, hasthe factory resources to do it. has earned tbe reputationof carryîng outfubs intention.


