THE CANADIAN GROCER

THE GROCER’S LIBRARY .

“Digest of the Mercantile Laws of Canada.”

‘ : Have you any out-
A ready
for merchants and

reference standing accounts

you wish you could
collect? This book
will show you

HOW.

their assistants in
their daily business.

NEW EDITION—1913

No work published in Canada equals it for the Grocer

The entire work has been critically revised, a considerable amount of new matter
added, and numerous cases and authorities have been cited in support of the most

important points in the various Chapters. It is bound in the same dark green
cloth.

A veritable consulting library on this one line so universally needed.

Based on Dominion and Provincial Statutes and Court Decisions.

Indorsed by barristers, sheriffs, magistrates and conveyancers.

Recommended by the Ontario Institute of Chartered Accountants.

Used by more accountants, bankers and business firms than any other work on
the subject. Forwarded direct post free on receipt of price.

EASTERN EDITION, PRICE, $2.00
SPECIAL WESTERN EDITION, $2.50 .

To meet the needs of subscribers in New Ontario and the Western Provinces,
where land is under The Land Titles System of Registration, an Appendix of 16
pages, containing a synopsis of the Land Titles Acts, has been added to our
regular edition, thus constituting a special ‘‘Western Edition.’” Price, $2.50.

Practical Bookkeeping

By James B. Griffith

288 pp., 140 illus. Cloth binding. Theory of accounts; methods of bookkeeping;
single entry and double entry; journalizing and posting; cash discounts; bank
deposits; single proprietors’ and partners’ accounts; retail business; inventorys
departmental records; partnership accounts; books and forms used; accounting
for commission and brokerage business; produce shippers’ books; ecommission
merchants’ books; storage aceounts; special records. Price, postpaid, $1.60.

All orders pay-
able in advance.

MONTREAL TORONTO WINNIPEG

BOOK DEPARTMENT
143-149 University Ave., Toronto

The MacLean Publishing Co., Ltd.

Grocery Advertising

BY WM. BORSODI

It contains suggestions for special
sales, bargain sales, cash sales, etc.;
ideas for catch lines or window cards,
and many hints for the preparation
of live advertising copy. A collec-
tion of short talks, advertising ideas
and selling phrases used by the most
successful grocery advertisers,

Tea Hints for Retailers
By John H. Blake

This book, written by a practical
tea man, contains information which
will be of great value to every grocer.
There are ten chapters, one being de-
voted to each of the following sub-
jects:

HOW TO ESTABLISH A TEA TRADE

The Tea Gardens of the World.

Tea from Seed to Leaf

Tea from Leaf to Cup

The Tea Marts of the Orient

How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation
Order?

Bulk Versus Package Teas

Tea Blending

Price postpaid, $2.00.
275 Pages 24 full-page illustrations

If remitting by
cheque make same

payable at par,
Toronto

VANCOUVER
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