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800k review

This is a follow-up to an
ticle written by John Kenney
nitled “Sex in the Ice Cubes!”
hich appeared in the last issue

The Gateway. The topic
is one close to
‘the art of

Paperback $1.95 205 pp.

. Theory #1: We are being
icrewed. Theory 2#: We are
being screwed without even
onsciously realizing 1t. Theory
3. The people doing the screw-
g are the advertisers, with all
e willing mechanisms of
odern media behind them
Whew! That's itin a nutshell
nd the nutshell 1s bursting to
xplode. Professor Key, guest
bcturer on campus last week,
olds his theories up for public
iewing in his book, Subliminal
eduction, and the subject for
iscussion 1s - of  ternifying
ignificance for each one of us,
as we are, possible

What Key'concerns himself
tth 1s a process by which
timul, difficult to ‘see’ at a
tonscious level, are implanted
nto the subconscious mind.
hese stimuli are labelled 'sub-
imnal”  bacause they are
perceived below the ‘liminal” or
onscious level. Such stimuh
leicit responses which have
ittle or no modification by the
ognitive processes of the con-
sclous mind.

The theory runs that it 1s

brly in the conscious that
ational and/or ethical con-
Siderations  will  enter into

Jecision-making process. At
he subconscious level, stimuli
illcue aresponse in relation to
Is" affect on one of the basic

Key charges that subliminal
simuli are consciously placed
nmany advertisements in order
10 elicit consumer preference
101 their product by by-passing
he conscious processes of the
fluman mind. Key concentrates
$ attack particularly on
agazine advertisements

where he states colouring and
developing techniques of
modern photography allow the
greatest opportunity for
manipulation. ‘

In examining a number of
advertisements selected from
nationally-available magazines,
Key details a  substantial
amount of ewvidence of this
tampering. And the evidence
rings true,

For those of us who watch-
ed Professor Key last Monday
and were skeptical, it meant
doing some research into the
advertising around us and some
classical psychological theory
before we were better able to
understand what Key meant
And with the understanding
came the belief, at least on my
part, that at least some portion
of the $21 billlon annually
spent on advertising in North
America 1s directed at tamper-

ing with the brains of con-
sumers through the use of
subliminal stimuli,

As Key puts it. “in expen-

ding that enormous amount of
money, businessmen expect to,
and do. receive a substantial
return for it And vyet, the
interesting thing i1s that most
people do not believe that they
are affected by advertising. If
they are not affected. why do the
businessmen put outthe money
for such ‘ineffectual’ adver-
tising?

Key explains that the most
effectual acceptance of sub-
liminal - stimuli 1s made when
subjects are most relaxed. Peo-
ple, when they feel superior to
something, are then generally
relaxed when they view it. This
seems to indicate some type of
causal relationship between the
media-fostered image of adver-
tising ineffectualism and the
deliberate alteration of many
advertising photographs to in-
clude subliminal stimuli.

Key advances his theories
on a sound base of proof. His
writing often leaves a great deal
to be desired, but he i1s not
writing the great American
novel - he is making an appeal.
And the implications of the
subject he diScusses in relation
to our concept of free will are
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The Plant

Recording artists Loggins
and Messina will be playing with
The Flying Burrito Brothers: at
the Coliseum Thursday at 8:00
p.m.

Inthe three and a half years
since Jim Messina teamed with
newcomer Kenny Loggins, their
partnership has proven itself to
be one of the most successful

gack between the sheets

immense - Will they go un-
noticed?

Perhaps a thought Key
advances states it simply
enough:“The shattering realiza-
tion that one has been cheated.
lied to, manipulated. exploited,
and - on top of it all, the final
indignity - laughed at for being
gullible is simply too much to
endure further without at least
trying to fight back.”

Kevin Gillese

Gateway‘ goofs

CORRECTION:

Author Robertson Davies
will be giving a reading at
Cromdale Campus (Grant

McEwan Community College)
Wednesday at 8:00 p.m. in-
stead of Tuesday. as previously
reported 1n The Gateway. All
other details remain the same

Time to
make up
your
mind

You're ready to
take on the world.
Looking around for
the right spot. And
you want to be sure
in your own mind that
you're making the
best decision.

We're looking for
people who canmake
decisions; who like to
tackle problems and
come up with the right
answers. And we
want people who like
people.

We're growing
fast, in Canada and
throughout the world.
And our people grow
with us. We'll give you
advanced training in
modern banking
operations, with an
interesting range of
future career options.
We believe a job
well done deserves
good pay and we
pay for performance.

Come and talk
with us.

Our representative
will be on campus on
November 21.

See the Placement
Office for more details.
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and satisfying in popular music.

As in all the best entertain-
ment duos, Jim and Kenny
blend their individual talents to
create a versatile. distinctive
hybird. Their strengths are com-
plementary - Kenny. the gentle
balladeer with classic good
looks and a winning, warm

‘sense of humor; and Jim, the

down to’ earth producer and

*lead guitarist with the hot latin

streak and fiery determination.

Both excellentsongwriters,
singers, and arrangers, they
bring a refreshing rainbow of
sounds to these drab days of
monochrome  soloists and
gaudy glitter bands.

Kenny Loggins began his
Cinderella success story when
Don Ellis, now head of Colum-
bia’'s West Coast A & R Depart-
ment, heard one of his demo
tapes . and immediately set
about finding a suitable, sen-
sitive producer. Jim Messina,
late of the country rock group
Poco. assepted the assignment.
The pairing seerned perfect.

Winning combination hits town

production crednts. including
the Buffalo Springfield's Last
Time Around. he was ideally

suited to produce Loggins’
brand of soft, seductive folk-
rock.

‘SRO Concerttours and four
gold albums followed their first
release. Recently a quartet of
new players has been added to
the roster, but at the heart of it
all is the special mixture of
Kenny and Jimmy's very
different visions. From this swirl
of sensibilities comes a force
that attracts a wide variety of
musical tastes. The music of
Loggins and Messina has
become an oasis for millions of

rock lovers - a place worth
coming back to again and
again.

Appearing with Loggins
and Messina are The Flying
Burrito Brothers, back together
again after three years. The new
formation features musicians
who have at one time or another
played with such performers as
Johnny Winter, Linda Ronstadt,

With  Messina's -+ engineering The Byrds. Stevie Wonder, and
background and impressive Canned Heat.
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