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Sélling Canuck biz deals abroad
like a dating game, experts say

By CHARLENE SACLES
The Daiiy News

Seiling internaticnal ieint ventures is like
neing 3 daungch.b excert stakes are much
higher and the salespecgie are called coasuis or
courselloes,

Consuls or investment counseflers match
ceedy cm‘n;:ams with other neﬂdy comparies
with the logic they complement each other and
grow more guickiy.

Several cansuls, on a cross-country tour,
were in town Festerday to check out Nova Sco-
tia’s mest attactive features — aercspace, ma-
rice ang defence tecanolegy and focd processing
for the mest part.

Internacicnal Jamt vegtures have become es-
peciaily for Mg re=asons — the Canada-
U.S, free trade deal and the 1992 European Ae-

card. Thesa two events irspired the federal gov--

erament o create imvestment promoticn gro-
grams in 43 Canadian emoassies around the
.worid.

The bettom lmexstcmc&se‘ong—fenn in-
vestment ard jebs in Canada, said David Leni-
kan, Caradian consui ang senior investment ad-
viser in New Yerk.

How c2nsuls go about seiling a jeint veotura
is a different thing — attitndes must be tailared
to the counry where they're Sased.

For instance, in New Zxgland, a big drawing
featura-iorecate-in-Yova-Sestia-is-the-avaliasili-

ty of governmest grants.

“It’s 2 hook. We tait cecpie with the opportu-
nity to invest mcney in Canada — tax credits,
loan zuarantees — using these inducements to
take adva.mage of the package plus other things
that maike Nova Scotia an attractive place lo
live,” said Leaihan.
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With the Dutch, on the other hand. counsel-
lors ke=p government incentives out of the saies
pitch, said Loepy Ten Hocpen, investment coun-
51:301‘ for the Canadian embassy in the Nether-

s..

**We don't use grants as 3 hook. But that's the
first question the business people ask,'” said Ten
Hoopen.

Ore of Canada’s most attractive features is
it's next-doar neighbor, the United Stazes.

“Free trade is a great sales point,™ said Pi-
erTe Beianger, Canadian consul in Paris. “Com-
gamsmmehereanuge' into the U.S. mar-
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